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The  dangers  of  being  passed  over  in  the  brave  new  health 
service  world  where  patients  more  than  ever  before  come  first, 
are  set  out  this  week  by  Norwich  &  District  Branch  chairman 
Arwel  Richards  (p96)  and  Dorset  Local  Pharmaceutical 
Committee  chairman  Ken  Sims  (p97).  Mr  Sims  points  to  the 
changes  being  instituted  by  hospitals  and  family  health 
services  authorities  to  improve  the  health  of  the  nation  and 
urges  community  pharmacists  to  be  in  the  vanguard  of  such 
action.  Pharmacists  can  have  a  place  in  the  new  order,  he  says, 
but  only  if  they  get  out  and  talk  to  their  CPs,  their  residential 
homes,  and  the  Social  Services  about  how  they  can  link  with 
local  activities.  Many  pharmacists  are  improving  contacts  with 
GPs  to  develop  local  services  —  Liverpool  LPC's  plans  are  a 
case  in  point  (last  week  p55)  —  but  more  need  to  make  a 
commitment  to  servicing  residential  homes  and  keeping 
patient  medication  records  if  further  progress  is  to  be  made. 

Mr  Richards  points  to  professional  developments  on  the 
repeat  prescription  front  and  warns  of  the  divisions  in 
pharmacy  likely  to  occur  if  the  Boots'  plans  revealed  last  week 
come  to  fruition  (Comment,  July  13).  Now  those  divisions  are 
upon  us  as  the  National  Pharmaceutical  Association  has 
launched  a  marketing  pack  for  its  members  to  "help  them 
compete  with  Boots'  repeat  prescription  campaign"  (p96). 


And  in  a  letter  to  the  medical  Press,  NPA  chairman  Jeremy 
Clitherow  warns  doctors  of  Boots'  impending  move  to  secure 
"the  lion's  share  of  repeat  prescription  business",  calling  for 
the  arrangement  of  any  pick-up  schemes  which  might  be 
desirable  to  be  arranged  through  the  local  pharmaceutical 
committee  in  consultation  with  the  local  medical  committee. 
Mr  Clitherow  says  pharmacies  will  then  compete  on  quality  of 
service  rather  than  strength  of  commercial  muscle.  It  is  to  be 
hoped  that  this  letter  will  alert  GPs  to  the  onset  of  various  local 
and  national  campaigns  and  that  they  will  move  to  find  a  wider 
solution  to  a  repeat  script  collection  service  than  that  offered 
by  any  one  pharmacy  or  group,  great  or  small.  If  they  do  then 
they  will  avoid  pandering  inadvertently  to  narrow  sectional 
interests  and  serve  the  wider  interests  of  their  patients.  If  they 
do  not  then  patients  could  suffer  long-term  as  neighbourhood 
pharmacies  lose  out  on  a  patient  service  opportunity  because 
their  voice  is  inaudible  among  the  clamour  raised  by  larger 
factions. 

As  we  warned  last  week,  the  Government  is  likely  to  note 
the  din  and  remain  unmoved,  at  the  same  time  failing  to 
accede  to  any  proposals  from  the  Department  of  Health- 
sponsored  future  role  working  party  for  paid-for  new  services 
if  Boots  launch  the  schemes  thought  to  be  planned. 
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IMPA  responds  to  Boots 
initiative  with 
marketing  pack 


The  National  Pharmaceutical 
Association  has  responded  swiftly  to 
last  week's  news  that  Boots  plan  to 
promote  a  repeat  prescription 
collection  service  to  the  public. 

All  NPA  members  are  to  be  sent 
a  marketing  pack  to  help  them 
compete  with  services  that  Boots 
might  offer.  It  contains  advertising 
and  display  material  which 
pharmacists  can  use  to  ensure 
patients  are  aware  that  repeat 
prescription  schemes  are  not 
unique  to  Boots,  says  the  NPA. 

NPA  chairman  Jeremy 
Clitherow,  in  a  release  sent  to  the 
medical  Press,  warns  of  "an 
impending  move  by  Boots  intended 
to  secure  for  the  company  the  lion's 
share  of  repeat  prescription 
business". 

He  goes  on  to  say:  "The  NPA 
believes  that  if  a  pick-up  scheme  is 
deemed  desirable  it  should  be 
arranged  through  the  local 
pharmaceutical  committee  in 
consultation  with  the  LMC  so 
everyone  knows  what  is  happening 
and  all  concerned  can  take  part. 
Pharmacies  would  then  compete  on 
convenience  and  quality  of  service 
rather  than  strength  of  commercial 
muscle." 

The  NPA  is  encouraging 
pharmacists  to  work  together  when 
setting  up  collection  services. 

Boots'  head  of  corporate  affairs, 
Mike  Caldwell,  in  response  to  last 
week's  story  that  the  company  was 
on  the  verge  of  launching  a  range  of 
initiatives,  said:  "From  time  to  time 
we  discuss  with  the  Royal 
Pharmaceutical  Society  wide 
ranging  issues  relating  to  pharmacy 
services  so  that  all  views  can  be 
taken  into  account.  These 
discussions  are  held  on  both  sides  in 
the  strictest  confidence.  I  am  unable 
to  comment  further  on  information 
that  appears  to  be  a  breach  of 
confidence." 

It  is  now  understood  the 
company  does  not  plan  to  launch  is 
prescription  collection  scheme  until 
September,  when,  it  is  believed,  the 


REPEAT  PRESCRIPTIONS  ? 


NOW  THERE'S  NO  NEED  TO  GO 
"ROUND  THE  HOUSES" 

We  can  collect  repeat 
prescriptions  from 
your  doctor's  surgery 
on  your  behalf. 
Please  ask  for  full 
details  today. 


REPEAT  PRESCRIPTION  COLLECTION  SERVICE 


One  of  the  pieces  of  advertising  artwork  from  the  NPA  action  pack,  which 
also  includes  a  poster  and  showcard  for  in-store  display,  50  handouts, 
advice  on  implementing  a  collection  service  along  with  a  personal  letter  to 
GPs  outlining  the  scheme.  A  "Repeat  prescription  collection  service"  logo 
has  been  developed  so  that  pharmacies  offering  such  a  service  can  easily  be 
identified  by  the  public,  says  the  NPA 


scheme  will  receive  strong 
advertising  support. 

It  has  also  emerged  that  officials 
from  both  the  Royal  Pharma- 
ceutical Society  and  PSNC  have  met 
privately  with  Boots  in  an  attempt  to 
persuade  them  to  postpone  their 
initiative  until  after  the  Department 
of  Health's  future  role  working  party 
has  reported. 


The  working  party  has  now 
finished  taking  evidence,  and  meets 
next  at  the  end  of  the  month  to  look 
at  draft  proposals.  It  aims  to  have  its 
report  to  the  Health  Minister  by  the 
beginning  of  October.  No  decision 
has  been  taken  yet  as  to  whether  the 
report  will  be  published.  The  Boots 
initiative  is  unlikely  to  affect  the 
timetable. 


NPA  extending  to  hospital  pharmacy? 


The  National  Pharmaceutical 
Association  is  having  informal  talks 
with  district  pharmaceutical  officers 
about  some  form  of  NPA 
membership  for  hospital 
pharmacies. 

The  desirability  of  such  a  move 
has  become  apparent  with  the 
removal  of  Crown  Immunity  from 
hospitals.  One  of  the  direct 
consequences  is  that  health 
authorities  have  applied  to  the 
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Royal  Pharmaceutical  Society  to 
register  over  100  hospital  pharmacy 
premises.  Once  registered  such 
pharmacies  are  entitled  to  NPA 
membership  under  its  constitution. 
"Hospital  pharmacists  are 
interested  in  the  services  and 
training  facilities  we  offer,  and 
access  to  the  information 
department  as  well,"  says  NPA 
director  Tim  Astill. 

Either  a  new  category  of 


membership  or  an  affiliate  status, 
such  as  that  held  by  Co-op 
pharmacies,  is  being  considered. 
The  latter  only  provides  access  to 
services;  it  does  not  include  Chemist 
Defence  Association  cover  or  voting 
rights,  as  the  Co-ops  did  not  want 
political  representation. 

The  health  authority  would 
become  the  "member",  says  Mr 
Astill,  so  that  the  NPA  remained  an 
employers'  organisation. 


Danger of 
division 
within 
pharmacy 

At  a  time  when  the  patient  is  "at  last 
assuming  a  degree  of  importance" 
the  various  branches  of  pharmacy 
should  work  together,  according  to 
Norwich  Branch  chairman  Arwel 
Richards. 

"Pharmacy  must  not  fall  prey  to 
a  divisive  mentality  which  will  serve 
to  damage  the  profession  and 
ultimately  compromise  the  service 
we  provide,"  Mr  Arwel  said.  He  was 
speaking  at  a  reception  marking  the 
opening  of  the  Norwich  Branch's 
working  Victorian  pharmacy  exhibit 
at  Bridewell  Museum  (see  pl26)  to 
mark  the  Society's  sesquicentenary. 

Mr  Richards  said  he  was 
referring  to  the  potential  effects  of 
the  Boots'  repeat  prescription 
surgery  collection  service  (C<£D  last 
week). 

Mr  Richards  said  since  the 
Government's  NHS  White  Papers 
talk  was  of  purchasers  and 
providers,  of  health  authorities 
selling  services  to  the  private  sector, 
and  vice  versa.  The  patient  was 
beginning  to  dictate  the  type  of 
health  service  he  wanted,  he  said. 

"The  patient  has  a  choice  and 
may  now  vote  with  his  feet  if  he  feels 
that  the  service  he  receives  does  not 
meet  with  his  requirements,"  he 
said.  For  pharmacy  to  go  beyond 
mere  survival  it  had  to  adjust  to 
challenges  in  order  to  grow. 

Beecham 
settle  on 
Ribena  claim 

The  Beecham  Group  has  settled  out 
of  court  with  the  parents  of  12 
children  whose  teeth  were  allegedly 
affected  by  the  blackcurrant  drink 
Baby  Ribena. 

The  company  said  it  denied 
negligence  in  the  marketing  of  a 
product  introduced  many  years  ago 
specifically  for  the  benefit  of  infants. 
The  parents  had  claimed  that  usage 
instructions  printed  on  the  bottles 
were  open  to  misunderstanding  so 
that  "although  they  felt  they  were 
following  them  correctly,  they  were 
in  fact  misinterpreting  the 
intentions  of  the  company". 

Beecham  modified  the  labelling 
in  1985  to  eliminate  any 
misunderstanding. 

The  ex-gratia  settlement  took 
account  of  "the  effect  upon  the 
children's  teeth,  together  with 
payment  in  full  of  out-of-pocket  and 
legal  expenses  incurred  by  the 
families,"  the  company  said.  "The 
settlement  reflects  the  view  of 
Beecham  that  it  wished  to  be  as 
generous  as  possible  in  the  best 
interests  of  the  children,  but  it  did 
not  accept  that,  if  the  claims  had 
proceeded  to  court,  they  would  have 
been  successful". 
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COMA  report  on  nutrition  hailed  as 
a  world  beater 


The  Health  Secretary  William 
Waldegrave  has  hailed  a  new  report 
on  nutrition  as  "the  most 
comprehensive  and  up-to-date 
document  of  its  kind  in  the  world". 

Produced  by  the  Committee  on 
Medical  Aspects  of  Food  Policy 
(COMA),  the  report  contains 
estimates  of  the  average  daily 
requirements  for  energy  of  people 
of  different  sexes  and  ages,  and  with 
different  activity  levels,  together 
with  Dietary  Reference  Values 
(DRVs)  for  33  nutrients  (such  as 
proteins,  fats,  sugars  and  starches), 
and  18  other  minerals  whose  im- 
portance in  the  diet  is  less  certain. 

DRVs  is  a  blanket  term  for 
others  used  in  the  report,  and  which 
are  intended  for  healthy  people 
without  making  any  allowance  for 
the  different  needs  imposed  by 
some  diseases  and  medical 
conditions. 

Other  terms  used  include 
Estimated  Average  Requirement, 
which  is  the  average  need  for  food 
energy  or  for  a  particular  nutrient, 


Dorset  pharmacists  have  been 
treated  to  a  strong  "pull  your  socks 
up"  message  from  LPC  chairman 
Ken  Sims.  Contractors  need  to  take 
a  critical  look  at  what  they  are  doing 
and  see  how  it  can  be  drastically 
improved  if  they  want  to  be  taken 
seriously,  he  says. 

"The  Family  Health  Services 
Authority  is  doing  this,  CPs  are 
doing  it  and  so  are  hospitals.  The 
changes  they  are  making  are  real. 
They  are  busy  co-ordinating  their 
work  in  the  community,  with 
improved  nationwide  health  the 
aim,"  he  says. 

"Pharmacists  can  have  a  place 
in  the  new  order,  but  they  need  to 
get  out  and  talk  to  their  CPs,  their 
residential  homes,  and  the  Social 
Services  about  how  they  can  tie  in 
with  local  initiatives." 

New  FHSA  members,  while 
managerially  competent,  are  still 
inexperienced  in  health  matters, 
says  Mr  Sims.  Visits  have  been 
arranged  to  local  pharmacies  to  give 
them  an  insight  into  the  work  done 
apart  from  dispensing. 

"But  after  extolling  our 
professional  capacity  it  is  intolerable 
to  learn  from  the  FHSA  that  only  a 
quarter  of  Dorset  contractors  have 
registered  as  pharmacists  to 
residential  homes  and  only  a  fifth 
offer  patient  medication  records," 
he  says. 

FHSA  meetings  are  dominated 


and  Reference  Nutrient  Intake, 
defining  the  amount  of  nutrient 
which  is  sufficient  for  almost  every 
individual. 

Mr  Waldegrave  said  the  report 
was  an  important  part  of  the 
campaign  for  better  health  laid  out 
in  the  consultative  document  "The 
health  of  the  nation".  It  forms,  for 


by  GP-orientated  primary 
healthcare  schemes,  and  it  is 
essential  that  members  are  made 
aware  of  what  pharmacy  can  offer. 

A  major  block  preventing 
pharmacists  getting  parity  in  the 
Health  Service  is  that  they  accept 
piecework  payments  for  dispensing 
scripts  as  virtually  their  sole 
remuneration,  says  Mr  Sims. 

"Because  we  contract  only  for 
dispensing,  the  intermediate 
position  we  hold  in  the  community 


the  first  time,  a  scientific  basis  on 
which  to  base  good  dietary  advice, 
he  said. 

•  "Dietary  Reference  Values  for 
Food  Energy  and  Nutrients  for  the 
United  Kingdom"  is  available  from 
HMSO,  price  £11.50.  "Dietary 
Reference  Values:  a  guide"  is  also 
available,  price  £5.75. 


does  not  come  into  the  FHSA's 
considerations.  Although  it  is  of 
enormous  importance,  the  FHSA 
tends  to  undervalue  it,"  he  says. 

"Contractors  need  to  get  off 
their  backsides  and  go  after 
recognition  for  the  services  they 
provide.  Have  you  tried  getting  a 
direct  telephone  link  to  your  local 
GP's  consulting  room.  I  know  a 
pharmacist  who  has,  and  he  tells  me 
as  many  calls  come  to  him  as  he 
makes  to  them." 


loW  FHSA  to 

assess 
pharmacy 
training  need 

Isle  of  Wight  Family  Health  Services 
Authority  has  circulated  a 
questionnaire  to  all  the  island's 
community  pharmacists  in  an 
attempt  to  assess  their  training 
needs. 

General  manager  Peter 
Wilkening  told  C&D  that  the 
questionnaire  is  part  of  a  move 
towards  developing  the  role  of 
community  pharmacists  in  health 
education  and  advice  on  minor 
ailments. 

The  FHSA  decided  that  it  first 
needed  to  know  what  questions 
community  pharmacists  were  being 
asked  and  whether  they  felt  they 
had  the  necessary  knowledge  and 
resources  to  answer  them. 

So  far  over  30  of  the  50 
questionnaries  have  been  returned 
and  the  FHSA  will  be  meeting  next 
week  to  analyse  the  findings  and 
discuss  any  training  requirements. 


Federation 
Cup  gets 
pharmacy 

The  Federation  Cup,  the  leading 
women's  team  tennis  event,  is  being 
held  this  year  at  The  City  of 
Nottingham  Tennis  Centre  starting 
on  July  21. 

Throughout  the  eight  days,  the 
needs  of  spectators  and  competitors 
will  be  met  by  a  tented  village 
providing  services  including  a 
pharmacy  provided  by  Dean  & 
Smedley  Ltd. 

Managing  director  Richard 
Dean  said:  "We  are  delighted  to  be 
able  to  participate  in  this  major 
international  event  this  Summer 
and  to  be  able  to  provide  a  service  in 
what  is  the  greatest  women's  team 
tennis  event  in  the  world." 


PSNC  slams  DDA  'survey' 


The  Pharmaceutical  Services 
Negotiating  Committee  has 
responded  strongly  to  a  letter  from 
the  Dispensing  Doctors' 
Association  seeking  views  on  the 
abolition  of  the  one  mile  rule. 

The  letter,  sent  to  FHSA 
general  managers  last  month,  asks 
whether  FHSAs  would  support  a 
recommendation  by  the  Doctors 
and  Dentists  Pay  Review  Body  that 
the  rule  be  abolished. 

"Your  opinion  will  enable  (the 
DDA)  to  establish  whether  FHSAs 
want  to  protect  pharmacists  or  to 


provide  freedom  of  choice  for 
patients,"  the  letter  says. 

PSNC  has  attacked  the 
"spurious  assertions"  made  in  the 
DDA  letter,  setting  out  the  origins  of 
the  one  mile  dispensing  rule  and  the 
Clothier  recommendations.  The 
one  mile  rule  was  devised  in  1911 
when  public  transport  was  non- 
existent. Improved  travel  facilities 
have  made  doctor  dispensing  an 
anachronism,  says  PSNC. 

Claims  by  the  DDA  over  the  cost 
of  dispensing  by  GPs  are  described 
as  dishonest  and  disreputable. 


'More  effort  needed' 
Dorset  LPC  warns 
contractors 
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IMPA  launches  joint 
training  scheme 


This  Autumn  the  National 
Pharmaceutical  Association  is 
launching  a  pilot  scheme  aimed  at 
developing  the  business  skills  of  a 
pharmacy  manager  and  his  or  her 
staff  in  tandem. 

Training  courses,  to  be  held  at 
six  centres,  will  consist  of  a  one  day 
seminar  for  the  pharmacist  followed 
by  an  evening  seminar  for 
assistants.  Both  sessions  will  cover 
broadly  the  same  ground,  but 
pitched  at  different  levels  for  the 
respective  audiences. 

"The  idea  is  to  give  both  parties 
a  simultaneous  understanding  of 
what  is  trying  to  be  achieved,"  says 
NPA  training  officer  Ailsa  Benson. 
All  too  often  people  come  back 


from  a  course  fired  up  with 
enthusiasm  and  get  an 
unappreciative  response,  which  is 
very  demotivating,  she  says. 

There  will  be  introductory 
evenings  held  in  each  of  the  pilot 
areas.  These  will  be  free,  but  open 
to  pharmacists  only.  Those  signing 
up  on  the  night  will  be  eligible  for 
discounts  on  other  NPA  training 
activities.  Additionally,  the  first 
course  will  be  offered  at  a  reduced 
price  of  £99  for  the  day  and  £25  for 
two  assistants  in  the  evening  (this 
includes  a  buffet  supper). 

There  will  be  four  courses: 
•  Building  a  business  through 
better        marketing  and 
merchandising 


MCA  takes  'Next  Steps' 


The  Medicines  Control  Agency  has 
been  launched  as  a  "Next  Steps" 
executive  agency  —  the  52nd  to  be 
set  up  under  the  initiative  central  to 
the  Government's  plans  to 
modernise  the  Civil  Service. 

Executive  agencies  have  been 
designed  to  improve  the 
management  of  functions  and  the 
delivery  of  services  to  the  public  in 
areas  which  need  to  remain  part  of 
Government,  Health  Minister 
Stephen  Donrell  explained  at  the 
MCA's  launch. 

The  day-to-day  management  of 
these  agencies  lies  with  chief 
executives  who,  while  remaining 
accountable  to  ministers,  are  given 
delegated  powers  to  achieve 
objectives. 

The  move  of  the  MCA  to  "Next 
Steps"  status  "acknowledges  the 
Agency's  need  to  remain  within 
Government  while  providing  the 
Agency  and  its  chief  executive  with 
a  range  of  new  freedoms  and 
flexibilities  to  help  build  on  the 
important  success  already 
achieved,"  said  Mr  Dorrell. 

The  key  to  the  move  is  a 
framework  document,  a  contract 
between  ministers,  the  Department 
of  Health  and  the  MCA,  which  sets 


out  the  MCA's  aims  and  objectives. 

"Each  year  I  will  set  the  Agency 
a  range  of  performance  targets  to 
ensure  that  it  continues  to  deliver 
improvements  in  the  quality  and 
efficiency  of  its  work,"  said  Mr 
Dorrell.  These  targets  will  cover 
standards  of  safety,  quality  and 
service,  and  standards  of  financial 
control  and  efficiency. 

Targets  for  1991-92  include: 

•  A  further  reduction  in  waiting 
times  for  licence  applications 

•  A  continuing  reduction  in  net 
processing  times  for  abridged 
applications 

•  Entry  of  all  reports  of  adverse 
drug  reactions  onto  the  new 
ADROIT  computer  database  within 
seven  days  of  receipt 

•  The  development  of  a  quality 
programme. 

The  Agency  also  published  its 
annual  report  and  accounts  for 
1990-91,  detailing  some  of  the 
successes,  particularly  the 
elimination  of  all  licensing  backlogs 
for  new  drugs  and  the  halving  of  the 
backlog  for  abridged  licences. 

Dr  Jones  announced  that  he  will 
be  establishing  an  early  project  to 
move  to  Trading  Fund  status  in 
1993. 


Health  Minister  Steven  Dorrell  (right)  hands  over  the  framework  document 
to  Dr  Keith  Jones,  chief  executive,  MCA,  at  the  launch  of  the  Agency  as  a 
"Next  Steps"  organisation 


•  Building  a  business  through 
better  human  relations 

•  Building  a  business  through 
better  inventory  and  financial 
management 

•  Building  a  business  through 
bette  managerial  techniques 
(residential  —  pharmacists  only). 

There  is  no  requirement  to 
come  to  all  four  courses,  although 
there  will  be  a  discount  if  all  four  are 
undertaken. 

The  course  tutors  are 
community  pharmacists  who  run 
successful  businesses  and  have 
considerable  experience  in  running 
this  type  of  course,  says  Mrs 
Benson. 

The  course  venues,  the  date  of 
the  introductory  evening  and  the 
first  course  are: 
Venue         Intro-  First 

duction  course 
Newcastle  Sept  25  Oct  29 
Bristol  Oct  1  Nov  5 
Leeds  Oct  8  Nov  12 
Warrington  Oct  16  Nov  13 
Glasgow  Oct  30  Nov  19 
Maidstone  Nov  6  Nov  26 
The  second,  third  and  fourth 
courses  will  be  held  after  Christmas. 

The  new  courses  complement 
the  management  distance  learning 
course  the  NPA  already  offers.  It  is 
advantageous  to  do  both,  but  they 
can  be  done  separately,  says  Mrs 
Benson.  "We  want  to  motivate 
people  to  decide  what  they  can  do  in 
their  pharmacy  with  their  staff." 


BUAV  accuses 
cosmetics 
firms 

The  British  Union  for  the  Abolition 
of  Vivisection  (BUAV)  claims  to 
have  uncovered  tests  showing  that 
cosmetics  firms  still  use  animals  in 
product  tests. 

Companies  named  include 
Beechams,  Bristol  Myers,  Clairol, 
Procter  &  Gamble  and  Unilever. 

Claims  that  L'Oreal  tested  Safari 
for  allergic  reactions  using  guinea 
pigs  sparked  off  an  article  in  The 
Sun  (July  1 1)  where  the  BUAV  was 
asked  its  opinion  on  the  UK's  top  12 
best  selling  perfumes. 

BUAV  gave  the  all  clear  to 
Chanel  No  5,  White  Linen,  Le 
Jardin  and  Charlie  but  other 
favourites  including  Anais  Anais, 
Poison,  Paris,  Cachet,  Tweed  and 
the  Yardley  fragrances  Pink  Lace 
and  White  Satin  got  a  black  mark. 

Lentheric  Morny  and  Yardley 
issued  statements  saying  that  the 
insinuation  in  The  Sun  was 
incorrect.  "We  do  not  test  any  of 
our  products,  or  the  ingredients 
used  in  the  manufacture  of  these 
products,  on  animals." 


NPA  to 
launch  baby 
quiz  video 

A  "baby  quiz"  video  aimed  at 
parents-to-be  or  those  with  babies  is 
shortly  to  be  made  available  to 
National  Pharmaceutical 
Association  members. 

Copies  of  the  video,  to  retail  at 
under  £9,  should  be  available  at  the 
end  of  September.  The  video  is 
divided  into  two  quiz  sessions  of  half 
an  hour:  the  first  deals  with  the 
period  from  conception  to  birth, 
and  the  second  from  birth  to  18 
months  of  age.  The  quiz  master  is 
Sue  Cook. 


Citizens'  Charter 

The  Campaign  for  Freedom  of 
Information  has  said  the 
Government's  proposed  Citizens' 
Charter  will  be  seen  as  a  sham 
unless  confidential  advice  given  to 
ministers  on  the  safety  o 
medicines  is  opened  up  to  public 
scrutiny.  Currently  bodies  such  as 
the  Committee  on  Safety  of 
Meidcines  are  prevented  by  law 
from  disclosing  information  about 
the  products  they  review.  The  CFI 
also  advocates  forced  disclosure  o1 
the  commercial  links  between 
those  who  sit  on  such  advisory 
boards  and  the  relevanl 
industries,  saying  it  would 
strengthen  the  case  for  consumer 
representation  which  is  currently 
lacking. 

Licence  fees 

Regulations  implementing  the 
Medicines  Control  Agency's  new 
fee  structure  (C&D  July  6,  p4)  have 
now  been  published.  Th 
Medicines  (Products  for  Huma 
Use  —  Fees)  Regulations  1991  (S 
1991,  No  1474:  HMSO,  £3.90] 
came  into  effect  on  July  18. 

Duromine  query 

The  safety  of  the  anti-obesity  drug 
Duromine  (phentermine)  has  been 
raised  in  a  written  parliamentary 
question  from  Patrick  Thompson, 
Conservative  MP  for  Norwich 
North.  In  reply.  Health  Minister 
Virginia  Bottomley  wrote  that  she 
was  satisfied  that  the  product 
when  used  in  accordance  with  the 
licensed  particulars,  "should  not 
expose  the  patients  to  an 
unacceptable  level  of  risk."  There 
had  been  61  reports  of  suspected 
adverse  reactions  with  Duromine 
since  1966,  she  wrote. 

Lump  sum  payment 

The  lump  sum  payment  owing  to 
pharmacy  contractors  for  services 
to  residential  homes  and  for 
keeping  patient  medication 
records  should  be  included  in  the 
August  cheque.  The  Department  is 
making  its  best  endeavours  to 
meet  this  deadline,  says  PSNC 
financial  executive  Mike  Brining 

C&D  Price  Service 

The  C&D  Price  Service  would  like 
to  point  out  that  Clostet  tetanus 
vaccine  (PIP  code  430-504)  which 
appeared  in  the  June  13 
Supplement,  will  not  be  available 
till  later  in  the  year.  C&D  and 
Evans  Medical  apologise  for  any 
confusion. 
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PI  choice 
by  price? 

The  main  factor  influencing 
pharmacists  in  deciding  whether  to 
use  a  parallel  import  rather  than  the 
domestic  version  is  its  similarity  in 
appearance,  but  price  might 
become  more  important. 

In  a  Taylor  Nelson  survey  of  299 
pharmacists,  51  per  cent  said 
appearance  was  one  of  the  main 
factors  influencing  their  choice  of  a 
PI,  while  62  per  cent  said  that  the 
level  of  discount  obtainable  might 
become  a  major  consideration  in 
future.  At  the  time  of  the  study  in 
February,  only  37  per  cent  said 
price  was  a  key  determinant. 

Other  considerations  that  might 
be  important  in  future  were 
availability  (20  per  cent),  a  change  in 
Government  policy  (16  per  cent) 
and  patient  acceptability  (9  per 
cent).  Three-quarters  of  the 
pharmacists  dispensed  at  least  one 
of  the  products  monitored  by  Taylor 
Nelson,  in  PI  form,  in  a  two-week 
period  —  5  per  cent  more  than  in 
the  same  period  in  1990  and  23  per 
cent  more  than  in  1989. 

The  report,  "Parallel  Imports  in 
the  UK",  says  that  19  per  cent  of  all 
prescriptions  for  the  monitored 
brands  are  now  filled  with  a  PI.  It  is 
available  (£1,500)  from  Taylor 
Nelson  Healthcare,  44  Upper  High 
Street,  Epsom,  Surrey  KT17  4QS. 


NAO  report 
in  February 

The  National  Audit  Office  report 
into  pharmacy  should  be  completed 
by  next  February  for  examination 
by  the  Public  Accounts  Committee. 
The  report  is  to  look  at: 

•  The  achievement  of  service 
objectives  —  the  present  and  future 
role  of  community  pharmacy 

•  The  remuneration  package 

•  Measures  taken  to  secure  access 
to  the  service,  ie  distribution  in  rural 
and  underprivileged  areas,. 

The  NAO  will  speak  to  the 
Department  of  Health,  visit  eight 
representative  family  health  service 
authorities  and  send  a 
questionnaire  to  a  number  of 
pharmacies. 

It  is  understood  the  survey  will 
be  restricted  to  England,  but  will 
consider  the  rural  arrangements 
adopted  in  Scotland.  There  will  be 
no  value  for  money  comparison  with 
dispensing  doctors,  although  NAO 
indicated  this  might  be  a  subject  for 
a  future  inquiry. 

Pharmaceutical  Services 
Negotiating  Committee  chairman 
David  Sharpe  emphasises  there  is 
nothing  sinister  about  the 
investigation.  "Community 
pharmacy  is  a  significant  part  of 
Treasury  expenditure  with  fees  of 
£600m,"  he  points  out. 

•  The  National  Audit  Office  also 
confirmed  that  another  study  is  just 
starting  on  the  Pharmaceutical 
Price  Regulation  Scheme. 
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The  name  of 
the  game? 

I  am  puzzled  about  all  the  fuss 
over  oxybutinin.  For  many  years  I 
have  obtained  this  drug  on  a 
named-patient  basis  from 
Farmitalia,  expecting  all  the  time 
that  a  full  product  licence  would 
eventually  be  granted  and  I  would 
obtain  Cystrin  through  the 
normal  wholesale  channels. 
Cystrin  is  still  only  available  on  a 
named-patient  basis,  but  at  a 
price  of  £21  per  100.  Suddenly, 
Smith  &  Nephew  launch  the  same 
drug  under  the  trade  name 
Ditropan,  with  a  full  licence  and 
at  an  equivalent  price  of  £28.57 
per  100,  and  have  seen  fit  to 
defend  that  full  licence  by 
announcements  in  the 
pharmaceutical  Press.  Smith  & 
Nephew  have  every  right  to 
protect  their  product  against 
unlicensed  competitors,  but  I 
have  never  heard  of  any 
unlicensed  oxybutinin  being 
offered  to  the  pharmaceutical 
profession. 

I  have  now  learnt  directly  from 
Farmitalia  that  Cystrin  is  the 
subject  of  a  full  licence 
application,  but  why  has  it  taken 
so  long  and  how  did  Smith  & 
Nephew  steal  such  a  stunning 
march  over  their  competitors? 
Perhaps  the  true  cut  and  thrust  of 
the  pharmaceutical  industry  has 
now  been  openly  exposed  with 
the  present  monopoly  market 
leader  intent  on  maintaining  that 
position.  I  am  reassured  that  I  can 
still  legally  obtain  my  patients' 
requirements,  but  a  full  licence 
for  Cystrin  must  be  the  preferred 
option. 

PPA's  good 
job 

I  have  always  found  the  staff  at  the 
Prescription  Pricing  Authority 
highly  approachable,  dealing  with 
any  problems  efficiently,  but 
fairly,  and  offering  constructive 
advice  without  breaking  the  rules. 
They  are  at  pains  to  point  out  that 
they  are  charged  with  the 
responsibility  of  paying  us  as  the 
Drug  Tariff  decrees,  but  that  it  is 
PSNC  and  the  Department  of 
Health  who  agree  on  the  rules. 
To  further  reinforce  their 


softer  image,  at  least  one  of  their 
divisions  has  been  sending  out 
contact  names  for  queries  along 
with  an  informal  letter  from  the 
divisional  manager,  explaining 
that  they  are  merely  here  to  serve. 
A  nice  touch,  much  appreciated, 
but  many  of  the  frustrations  of  the 
Tariff  relate  as  much  to 
professional  responsibilities  as  to 
correct  endorsement. 

One  of  my  current  criticisms  is 
the  increasing  number  of 
computer-generated  scripts  which 
contain  vague  or  incomplete  sizes 
or  quantities.  The  omission  is 
down  to  programming,  but 
invariably  both  patient  and  I  are 
fully  aware  what  size  Micropore 
they  require,  or  whether  their  leg 
is  more  than  50cm  long!  Most  of 
the  time  the  doctor  contacted  has 
no  idea  and  justifiably  implies  that 
I  should  sort  out  the  problem  and 
stop  wasting  his  time. 

I  wish  I  could,  but  no 
allowance  is  made  within  the 
regulations  for  professional 
decisions  by  the  pharmacist.  I  am 
perfectly  able  to  determine  what 
size  or  quantity  to  give  or,  if  not,  I 
will  contact  the  prescriber.  I  am 
fully  prepared  to  take  the 
professional  responsibility  for  my 
action  and  that  acceptance  should 
now  be  recognised  within  the 
regulations  by  allowing 
pharmacists  to  state  unilaterally 
the  size  or  quantity  dispensed 
where  that  is  not  clearly  indicated 
on  the  prescription. 

Servier  gets 
'flu  jab?' 

Summer  has  now  arrived,  but 
Servier  have  reminded  me  that 
Winter  is  only  a  few  short  months 
away  by  promoting  their  new 
influenza  vaccine,  Fluzone.  They 
have  supported  this  launch  by 
enclosing  a  poster  to  display  in 
my  pharmacy  —  a  simple  message 
to  the  patient  to  encourage 
vaccination  and  a  heavy  hint  to 
remind  me  of  Fluzone's 
existence.  A  potentially  potent 
combination  which  ignores  the 
economic  reality  of  the  present  nil 
return,  maximum  aggravation 
system  of  direct  vaccine  supply  to 
patients  via  their  GPs.  The  poster 
is  destined  for  the  dustbin,  but  if 
Servier  really  have  my  welfare  at 
heart,  perhaps  they  could  supply  a 


concise  leaflet  explaining  to  the 
end-of-season  patients  why  they 
were  given  a  prescription  at  £3.40 
for  dispensing  at  the  chemist, 
while  all  their  friends  obtained  it 
with  one  visit  and  for  free,  from 
the  doctors  surgery! 

A  hit  with 
nits 

A  brilliant  article  on  head  lice  by 
Dr  John  Maunder  appeared  in  last 
week's  Chemist  &  Druggist ,  p75, 
not  so  much  for  the  factual 
content,  which  we  should  all 
theoretically  know,  but  for  the 
stimulating  method  of 
presentation.  Many  fine  offerings 
lose  their  reader  in  a  fog  of  words 
and  semantic  boredom,  but  this 
article  was  informative, 
comprehensive  and  compulsive  all 
at  the  same  time. 

I  can  still  remember  my  tutors 
at  university  —  all  brilliant 
academics,  but  some  had  the 
ability  to  communicate  while 
others,  however  impeccable  their 
qualifications,  produced  total 
torpor  in  the  listener.  The  same 
applies  to  the  written  word,  but 
this  article  shows  how  it  should  be 
done.  I  look  forward  to  more 
contributions  from  Dr  Maunder 
or  his  acolytes. 


Topical 

REFLECTIONS 
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Scriptspecials 


Metrotop  gel 


Farmitalia  are  launching  Metrotop 
gel  for  the  de-odourisation  of 
fungating  malodorous  tumours. 
The  active  constituent, 
metronidazole,  is  effective  against 
the  anaerobic  bacteria  associated 
with  pungent  odour. 
Manufacturer  Farmitalia  Carlo  Erba 


Nordiject  pen 
injection 
system 

Novo  Nordisk  Pharmaceuticals  Ltd 
have  launched  a  new  pen  injection 
system  for  children  undergoing 
treatment  with  Norditropin  human 
growth  hormone. 

The  device,  Nordiject,  is  claimed 
to  be  less  painful  and  easier  to 
handle  than  conventional  syringes. 
It  is  supplied  in  two  versions  to  be 
used  with  Norditropin  Penset  12 
(12,  £96.08)  and  Norditropin 
Penset  23  (12,  £192. 15).  Previously 
only  the  lower  concentration  was 
supplied.  The  sets  come  with  vials 
containing  somatropin  (epr)  12iu  or 
24iu  plus  a  cartridge  of  sterile 
solvent  and  reconstitution  kit. 

Hospital  staff  will  explain  how  to 
use  the  device,  and  tapes  will  be 
supplied  to  reinforce  that  advice. 

Novo  Nordisk  have  made  three 
changes  to  Norditropin.  The 
preservative  m-cresol  has  been 
replaced  by  benzyl  alcohol  to 
reduce  the  small  incidence  of  pain 
at  the  injection  site.  The  product  is 
now  indicated  for  growth  failure  in 
Turner  syndrome.  And  there  is 
sufficient  data  to  claim  a  shelf-life  of 
14  days  for  the  reconstituted 
injection.  Novo  Nordisk.  Tel: 
0293  613555. 


Use  in  pregnancy  and  lactation 
cannot  be  recommended.  No 
adverse  or  side  effects  have  been 
reported 

Pharmaceutical  precautions  Store  at 
12-15C.  Each  patient  should  have 


their  own  tube  and  any  remaining 
after  24  hours  should  be  discarded 
Legal  category  POM 
Packs  30g  tube  (£6.95  trade) 
Product  licence  3433/0149 
Issued  July  1991 


Ltd,  Italia  House,  23  Grosvenor 
Road,  St  Albans,  Herts  AL1  3AW 
Description  Clear  colourless  water- 
based  gel  containing  metronidazole 
0.8  per  cent  w/v  in  an  aqueous 
hypromellose  base 
Indications  De-odourisation  of 
fungating  malodorous  tumours 
Administration  All  wounds  should  be 
thoroughly  cleaned.  Flat  wounds 
require  a  liberal  application  of  gel 
over  the  complete  area.  Cavities 
should  be  loosely  packed  with 
paraffin  gauze  which  has  been 
smeared  with  gel.  All  wounds 
should  be  covered  with  a  non- 
adherent dressing  and  a  pad  of  lint 
or  gauze.  Use  once  or  twice  daily 
Contra-indications  Known  hyper- 
sensitivity to  metronidazole 
Precautions,  side  effects  There  is  a 
possibility  that  metronidazole  may 
be  absorbed  after  topical 
application.  However  there  is  no 
evidence  of  significant  systemic 
concentrations  following  topical 
application.  Peripheral  neuropathy 
has  been  reported  with  prolonged 
use  of  metronidazole. 

Patients  are  advised  not  to  take 
alcohol  during  systemic  therapy 
because  of  the  possibility  of 
disulfiram-like  reactions.  Some 
potentiation  of  anticoagulant 
therapy  has  been  reported  when 
used  with  warfarin  type  drugs. 


Generics'  diltiazem 

Sigma  are  distributing  a  blister  packed 
generic  diltiazem,  on  behalf  of 
Generics  (UK)  Ltd.  The  tablets,  each 
containing  60mg  diltiazem 
hydrochloride,  are  film  coated  and 
white,  marked  "G"  on  one  side  and 
scored,  and  "DT/60"  on  the  reverse. 
They  come  in  packs  of  100  (10  x  10). 
Sigma  Pharmaceuticals.  Tel:  0923 
50201. 

Muripsin  change 

Norgine  have  reformulated  Muripsin. 
Pepsin  has  been  removed  from  the 
formulation,  which  now  contains 
glutamic  acid  hydrochloride  500mg. 
Norgine  Ltd.  Tel:  0865  750717. 

Duomed  extension 

Medi  UK  have  extended  their  range  of 
Duomed  class  1  stockings  to  include 
open  toe  styles  in  both  below  knee  and 
thigh  lengths  in  small,  medium,  large 
and  extra  large  (below  knee  £5  per 
pair,  thigh  £5.50,  both  prices  trade). 
Medi  UK  Ltd.  Tel:  0432  1682. 

Irrigation  solution 

Steripods  are  small  volume  sterile 
irrigation  packs,  as  an  alternative  to 
sachets.  They  contain  either  saline  0.9 
per  cent  w/v,  or  chlorhexidine  0.015 
per  cent  w/v  with  cetrimide  0.15  per 
cent  w/v,  and  are  presented  in  20ml 
polyethylene  squeezable  bottles.  Both 
products  are  available  on  FP10  in 
packs  of  25,  priced  £5.35  and  £4.75 
respectively.  Steripak  Ltd.  Tel:  0928 
581199. 

Name  change 

Genticin  HC  cream  and  Genticin  HC 
ointment  have  been  redesignated 
Gentisone  HC  cream  and  Gentisone 
HC  ointment  respectively.  The 
formulations,  pack  sizes,  indications, 
and  price  remain  unchanged.  Nicholas 
Laboratories.  Tel:  0753  23971. 


Unichem  PI  range 

Unichem  have  extended  their  range  of 
parallel  import  products  to  include 
over  70  items  from  the  Hollister  range 
of  colostomy  products.  The  range  is 
being  offered  at  a  10  per  cent 
discount  on  Drug  Tariff  prices. 
Unichem  pic.  Tel:  081-391  2323. 

Ka  I  spa  re  LS  from  Cusi 

An  "LS"  version  of  the  long  acting 
potassium-sparing  diuretic  Kalspare 
has  been  introduced  by  Cusi  (UK). 
Kalspare  LS  is  presented  as  a  peach, 
film  coated  tablet  marked  "A/2"  on 
one  side.  Each  tablet  contains  25mg 
chlorthalidone  and  50mg  triamterene. 
The  adult  dosage  is  one  tablet  daily 
after  breakfast,  if  necessary  increased 
to  two  tablets.  The  product  comes  in 
28  day  calendar  packs  (NHS  price 
£2.95,  PL  0231/0066).  Cusi  (UK) 
Ltd.  Tel:  0428  61078. 

Omnopon  Data  Sheet 

Roche  have  amended  the  Data  Sheets 
for  Omnopon,  Omnopan  paediatric 
and  Omnoponscopolamine  to  include 
a  warning  about  the  potential 
genotoxic  effect  of  noscapine.  Roche 
Products  Ltd.  Tel:  0707  328128. 

Once-daily  Plendil 

Once-daily  Plendil  has  been  launched 
by  Astra  for  hypertension.  The  starting 
dose  is  5mg  once-daily,  while  the  usual 
maintenance  dose  is  5-10mg  once 
daily.  Side-effects  and 
contraindications  are  similar  to  those 
of  other  dihydropyridine  calcium 
antagonists.  Plendil  is  presented  as 
circular  biconvex  film-coated  extended 
release  tablets  containing  either  5mg 
felodipine  coded  "A/FM"  or  lOmg 
coded  "A/FE".  The  tablets  come  in 
calendar  packs  of  28  (5mg  £8.12, 
lOmg  £10.92  basic  NHS).  Astra 
Pharmaceuticals.  Tel:  0923 
266191. 


A 


nomad' 


SurgiChem 

Comm itted  to  improving  patient  care 


ANNOUNCEMENT 


PICK  UP  AND  DELIVERY  OF  PRESCRIPTIONS 

Surgichem  announce  their  intention  to  fight  alongside  the  independent  community  pharmacist  to  thwart  the  attempt  by  a  large  multiple 
pharmacy  retailer  to  corner  the  market  in  provision  of  pharmaceutical  service  to  the  community  sector. 
Surgichem  will  use  all  the  resources  at  their  disposal  to  achieve  this  aim. 
At  the  Vanguard  of  this  fight  will  be  the  Nomad  community  system,  newly  developed  and  available  soon  to  independent  pharmacists  only. 
It  will  be  the  only  monitored  dosage  system  specifically  designed  for  the  community  sector  and  as  such  will  be  the  leader  in  the  field. 
More  information  will  appear  in  this  publication  over  the  coming  weeks. 
SURGICHEM  LTD.,  DEANWATER  HOUSE,  PORTWOOD,  STOCKPORT.  TEL:  061-476  2622.  FAX: 
Surgichem  working  and  fighting  for  the  Independent  Community  Pharmacist. 
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How  Asilone 

succeeds 
where  others 
don't 


Unlike  products  that  simply  block 
reflux  by  rafting  action,  Asilone  attacks 
the  cause  of  indigestion  and 
heartburn:  excess  acid. 
It  neutralises  gastric  acid  and 
combats  wind,  whilst  gently  soothing 
the  stomach  lining. 

The  balanced  formula  of  Asilone 
Liquid  offers  both  fast  action  and  a 
lasting  effect.  In  addition,  Asilone  is 
extremely  low  in  sodium,  which  makes 
it  suitable  for  people  on  low-sodium 
diets. 

This  is  why  so  many  doctors 
prescribe  Asilone  And  why  it's  the 
leading  pharmacy  antacid. 

Your  recommendation 
for  indigestion 


Counterpoints 


Ultra  Togs  have  leak 
shields  to  prevent 
messy  leaks 


Swaddlers  have  invested 
over£1.5  million  during  the 
past  18  months  in 
developing  leak  shields,  a 
new  and  unique  feature  for 
their  Ultra  Togs  nappies. 

Leak  shields  are  two 
ridges  of  soft  elastic  which 
stand  up  inside  the  nappy  to 
form  a  barrier  to  prevent  wet 
and  messy  leaks  that  the 
super  absorbency  material 
alone  cannot  contain.  The 
nappies  are  used  in  the  usual 
way,  with  the  ridges  fitting 
snugly  against  the  baby's 
bottom  to  give  the  best  fit 
ever,  say  Swaddlers. 

The  first  packs  of  Ultra 
Togs  with  leak  shields  will 
be  on-shelf  in  August.  Some 
1.5  million  will  have  an  on- 
pack  sticker  with  a  diagram 
that  illustrates  the  new 
feature.  An  in-pack  leaflet, 
featuring  Prof  Togs,  will 
explain  how  the  leak  shields 
work. 

Prof  Togs,  the  puppet 
character  introduced  as  the 
nappy  expert  in  the  recent 


Ultra  Togs  television 
commercial,  will  also  appear 
in  a  new  national  campaign 
running  for  five  weeks  from 
September  and  on  TV-am  at 
the  end  of  the  year,  with  the 
catchline:  "Cos  a  baby's  got 
to  do  what  a  baby's  got  to 
do-do".  A  new  Press 
campaign  starts  in  August  in 
mother  and  baby  titles, 
including  Practical 
Parenting,  Parents  and 
Mother  and  Baby,  as  well  as 
health  visitors'  and 
midwives'  magazines. 


The  main  thrust  of 
Swaddlers'  activity  will  be 
sampling  in  bounty  packs 
and  through  PR  activity. 
This  will  allow  mums  to  see 
for  themselves  how  the  leak 
shields  work,  say  Swaddlers. 

Leak  shields  will  be 
incorporated  into  all  Ultra 
Togs  nappies  in  pink  for 
girls,  blue  for  boys  and 
green  for  the  unisex 
nappies.  The  price  of  all  the 
nappies  remains  unchanged. 
Swaddlers  Ltd.  Tel: 
091-482  5566. 


Beatrix 

Potter 

offer 

British  Tissues  are  offering 
an  audio  cassette  of  the 
complete  adventures  of 
Peter  Rabbit  with  their 
Beatrix  Potter  tissues.  The 
gift  can  be  claimed  by 
sending £2.99  plus  two 
proofs  of  purchase  of  Beatrix 
Potter  tissues.  British 
Tissues  Ltd.  Tel:  081-864 
5411. 

Vantage 
Nightime 


AAH  Pharmaceuticals  have 
added  a  Nightime  sanitary 
towel  to  their  feminine 
hygiene  range.  They  will  be 
sold  in  packs  of  ten  at  £0.97, 
and  are  available  in  trade 
outers  of  24  at  £13.68  per 
case.  AAH  Pharma- 
ceuticals. Tel:  0928 
717070. 


Crest  goes  for 
Ultra  Protection 


Crest  Gum  Health 
toothpaste  has  been 
renamed  Crest  Ultra 
Protection  reflecting  the 
product's  positioning  as 
protecting  against  dental 
decay,  gum  disease  and 
tartar  build-up,  say  Procter 
&  Gamble. 

The  product  is  now 
available  in  gold  coloured 
packaging  differentiating  it 
from  the  other  two  Crest 
products  —  Crest  Decay 
Protection  (white  box)  and 
Crest  Tartar  Control  (silver 


box).  In  addition,  indicator 
boxes  with  ticks  are  shown 
on  pack  to  further  illustrate 
the  product's  positioning. 

Crest  Ultra  Protection 
contains  sodium  fluoride, 
pyrophosphate  and  tri- 
closan.  It  is  available  in  50ml 
(£0.82)  and  100ml  (£1.39) 
tubes  and  a  100ml  pump 
dispenser  (£1.75).  The 
company  are  planning  to 
advertise  the  product  during 
August.  Procter  &  Gamble 
(Health  &  Beauty  Care) 
Ltd.  Tel:  0784  434422. 


Wisdom  relaunch  floss 


Wisdom  have  relaunched 
their  range  of  dental  floss, 
tape  and  their  interproximal 
cleaning  brush. 

The  range  now 
comprises  a  waxed  floss,  a 
mint  waxed  floss  and  a  mint 
waxed  tape.  The  two  mint 
variants  also  contain 
fluoride.  Products  are 
available  in  new  style 


containers  which  show  how 
much  product  is  left.  The 
range  is  being  detailed  to 
dentists  who  are  being 
provided  with  sample. 

The  interproximal  brush 
has  been  relaunched  with 
plastic  coated  wire  which 
stops  galvanic  shock  to  the 
teeth,  say  Addis  Ltd.  Tel: 
0992  584221. 


warns 


Cares  nappies,  Swaddlers'  economy  nappies  which  were 
relaunched  and  updated  in  May,  are  on  promotion  throughout 
August  with  10  per  cent  extra  free  (1 1  for  ten).  Swaddlers  Ltd. 
Tel:  091-482  5566. 


British  oral  care 
'not  good  enough' 


The  British  are  not  looking 
after  their  teeth  and  gums 
properly  despite  thinking 
that  good  oral  health  is 
important,  according  to  a 
report  by  Colgate-Palmolive 
to  support  the  launch  of 
their  pre-brush  mouthrinse 
Acti  Brush  (Counterpoints 
July  6). 

The  survey  of  over  3,000 
respondents  shows  that  few 
follow  an  effective  oral  care 
regime  at  home. 

•  Nearly  two  thirds  use  only 
a  toothbrush  and  paste 

•  Only  one  in  three  uses  a 
mouthrinse 

•  Only  one  in  five  uses 
floss. 

The  British  spend  twice 


as  much  on  hair  products 
than  looking  after  teeth  and 
gums,  three  times  as  much 
on  deodorants,  and  ten 
times  as  much  on  chocolate. 

Comparing  total  spend 
on  oral  care  with  other 
European  countries,  the  UK 
spends  only  £4.60  a  year. 
This  is  less  than  the  £7.04  a 
year  spend  by  Americans, 
£5.31  by  the  French  and 
£5.29  by  the  Germans. 

But  when  asked  what 
factors  were  important  in 
finding  someone  attractive, 
"not  having  bad  breath" 
came  out  top  for  81  per  cent 
of  men  and  88  per  cent  of 
women.  Colgate-Palmolive 
Ltd.  Tel:  0483  302222. 


Soothing  Jimmy  Hill. . . 


Crookes  Healthcare  have 
chosen  football 
commentator  Jimmy  Hill  to 
appear  in  the  new  Press 
advertising  campaign 
because  of  his  reputation  as 
an  "irritating  personality". 

The  colour  advert  shows 
Jimmy  Hill,  with  his  feet  up, 
above  the  slogan:  "Mycil 
soothes  the  most  annoying 


irritations  . 

The  campaign  is  phased 
and  will  feature  in  national 
Press  until  October,  sports 
Press  from  September  to 
March  next  year  and  male 
interest  magazines  Esquire, 
GQ,  Arena  and  For  Him 
from  September  until  March 
'92.  Crookes  Healthcare. 
Tel:  0602  507431. 


Natrel 
extension 

Gillette  are  running  a 
second  burst  of  their  Natrel 
Plus  campaign. 

The  television 
commercials  will  be  shown 
nationwide  until  the  end  of 
August,  together  with  bi- 
weekly London  cinema 
screenings  and 
Underground  posters. 
Gillette  UK.  Tel:  081-560 
1234. 


Cotton 
story 

Robinson's  Soft  &  Pure 
cotton  wool  has  a  new  look 
with  packaging  featuring  the 
story  of  cotton. 

The  company  has  also 
relaunched  its  Soft  &  Pure 
nursery  range,  with 
updated  graphics  depicting 
a  rocking  horse  and 
mobiles.  Robinson 
Healthcare.  Tel:  0246 
220022. 
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N 


Not  Only... 


Products  shown  available  from  your  local  Numark  Wholesaler  -  while  stocks  last 

Competitive  and  flexible  pricing  for  Independent  Pharmacy 
Buying  power  without  high  stocks 

Excellent  buying  prices  on  leading  brands  and  consistently  good  gross  margins  (on  return) 


But  Also... 


'  The  Original  full-line  voluntary  trading  organisation  -  through  independent  local  wholesalers 
'  Profitable,  high  quality  Own  Brand,  exclusive  to  Independent  Pharmacy 

•  Generic  drugs  from  the  most  respected  suppliers,  as  part  of  your  full-line  service 

■  Comprehensive  P.O.S.  kits,  with  theme  and  seasonal  items  to  create  and  sustain  consumer  interest 

•  Finance  schemes,  retail  design,  shopfitting,  merchandising  advice  and  product  training  to 
develop  your  full  potential 


Total  Healthcare  Retailing  for  the  '90s 


Numark  Management  Limited,  Numark  House,  5/6  Fairway  Court,  Amber  Close,  Tamworth  Business  Park,  Staffs  B77  4RP  Telephone  0827  69269 


Sweetex  gets 
healthy  new 
image 


Sweetex  has  been 
relaunched  with  new 
packaging  using  soft-focus 
photography,  giving  it  a 
more  contemporary  look. 

The  new-look  Sweetex 
features  a  new  logo  and  the 
slogan  "Sweetness  and 
light".  The  Sweetex 


granulated  label  pictures  a 
selection  of  fruits,  to  show  it 
can  be  sprinkled,  and  the 
tablet  backing  cards  show  a 
cup  of  tea.  Cooking  uses  for 
Sweetex  are  also  shown  on 
the  new  label.  Crookes 
Healthcare  Ltd.  Tel:  0602 
507431. 


Diocalm  &  Loperamide 
the  formula  for  success 


m     B  E  EC  H  AIT  .  > 

Diocalm 


ULTRA 


LOPERAMIDE  FORMULA 
FOR  AGE  12  AMD  OVER 


THERE'S  NO  FASTER  WAY 
TO  STOP  DIARRHOEA 


New  Diocalm  Ultra  -  Loperamide  formula 

Easy  to  swallow  capsule  format 
6  or  12  capsule  pack 
<^£1m  Promotional  Support 
New  TV  commercial 
Point-of-sale  material 


Diocalm  Tablets  5, 
For  age  6  &  over 

Diocalm  Ultra  Diocalm  Junior 

For  age  12  &  over  TUB  UlOCallfl  Range     ORT  Formula 


SB 


SmithKlme  Beech  am 

Consumer  Brands 


Bronnley  have  added  Daffodil 
fragrance  to  their  Almond  Oil 
collection,  containing 
essential  oil  of  jonquil.  The 
new  fragrance  is  available  in  a 
number  of  products  including 
soap,  bath  foam,  talc  and 
moisturising  lotion.  H. 
Bronnley  &  Co  Ltd.  Tel:  0280 
702291. 


Scents  for 
Christmas 

Plenty  of  Scents  have 
launched  a  collection  of 
traditionally  scented  pot- 
pourri for  Christmas. 

In  four  fragrances  — 
Christmas  Essence, 
Frankincense  and  Myrrh, 
Hollyberry,  and  Cinnamon 
Spice,  the  range  is  packaged 
in  red  and  green  bags  and 
baskets,  with  a  specially 
designed  Christmas  logo. 
Each  fragrance  is  available 
in  three  different  sizes. 
Prices  are  £4.99  for  bags 
and  £5.99  for  Christmas 
tree-shaped  packs.  Plenty 
of  Scents.  Tel:  0905 
57477. 

Unichem 
discounts 

Unichem  are  offering 
pharmacists  discounts  on 
the  Peaudouce  Ultra  T 
range  of  nappies.  Members 
can  sell  any  pack  at  £5.19, 
giving  a  profit  on  return  of 
18.5  percent. 

Pharmacists  can 
purchase  a  pack  of  six  Mini 
51s  for  £25.28,  while  Midi 
36s,  Maxi  30s  and  Extra  36s 
are  on  offer  at  £16.92  each. 

Unichem  are  also 
offering  discounts  on  Right 
Guard.  On  purchase  of  six 
packs  of  Right  Guard, 
pharmacists  will  receive  a 
free  pack  of  12  Right  Guard 
Vogue  roll-ons.  With  orders 
of  nine  packs  of  any  Right 
Guard  variant,  members  will 
receive  12  Right  Guard 
Vogue  and  12  unperfumed 
roll-ons  free.  And  on 
purchase  of  12  packs  of 
Right  Guard,  pharmacists 
will  get  a  dozen  free  Right 
Guard  Vogue  and  Sport 
aerosols.  Unichem.  Tel: 
081-391  2323. 


der  your  Diocalm  Ultra  now  -  Freephone  0800  269424 
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IN  THE  BABY  DRINKS  MARKET 


SPECIALLY  BIENNIS  FOR  BABIES  AND  TODDLERS 

Apple  &  Cherry 
%v  Juice 


specially  blended  for  babies  and  toddlers 

Apple  &  Orange 
Juice 


SPECIALLY  BUNDED  FOP  BABIES  AND  TODDLERS 

Apple,  Plum  & 
Orange  Juice 

ill 


SPECIALLY  BLENDED  FOR  BABIES  AND  TODDLERS 

Pear  &  Pineapple 
Juice 


must '  • 


SPECIALLY  BLENDED  FOR  BABIES  AND  TODDLERS 

Apple  & 
Blackcurrant  Juice 


THERE'S  ONLY  ONE  BRAND  LEADER* 


AND  ONLY  ONE  BRAND  IS  IN  ALL 

THREE  SECTORS 


A 


ge&ElderflowerjJ  j      Se& Camomile FtoWj 

1.* ' 


APPle  &  Mint  Flavour 

s-j  jUSlAOD**1" 


APPle  &  Fennel  Fiavou? 


■L    _  JUSIAOS*10 
Jds, 


>0  IT'S  OBVIOUS  WHICH  ONE  TO  STOCK 


In  the  fast-growing  baby  drinks  market,  one 
)rand  stands  head-and-shoulders  above  the  rest. 
Robinsons. 

And  with  record  levels  of  promotional  activity 
)lanned,  that's  the  way  we  intend  to  stay. 

Source:  Independent  Market  Research,  Autumn  I  990. 


THE  TASTE  OF  SUCCESS 


Aquafresh 
—  not  just 
a  pretty 
paste 

The  Aquafresh  range  of 
toothpaste  from  Smithkline 
Beecham  Personal  Care  has 
come  out  on  top  in  a  recent 
survey. 

The  company 
commissioned  independent 
research  into  what  2,000 
consumers  aged  18  to  65 
years  thought  of  toothpaste. 
Aquafresh  Fresh  'N'  Minty 
was  thought  number  one  for 
cleaning  teeth  with  Mild  'N' 
Minty  close  behind,  say  SB. 

Both  were  the  most 
popular  in  terms  of  colour 
and  respondents  thought 
that  Aquafresh  had  the  best 
consistency  and  texture. 
Smithkline  Beecham 
Personal  Care  UK.  Tel: 
081-560  5151. 

Make  a 
splash 
with  Cool 
Water 

Cool  Water  is  the  latest  male 
fragrance  from  Davidoff, 
described  as  "intensely  male 
with  a  gentle  nature". 

Top  notes  comprise 
lavender,  rosemary  and  cool 
mint  blended  with  coriander 
and  juniper.  Middle  notes 
contain  lily  of  the  valley, 
jasmine,  honeysuckle  and 
geranium  contrasted  with 
woody  extracts.  Base  notes 
contain  musk  and  amber 
essence. 

The  Cool  Water  range 
comprises:  eau  de  toilette 
(75ml,  £22.50, 125ml  spray 
£36);  aftershave  (75ml, 
£15.50;  125ml  £24.50);  after 
shave  balm  (75ml,  £16);  skin 
energiser  (40ml,  £23.50); 
shower  gel  (200ml,  £11.50); 
body  lotion  (200ml,  £11.50); 
mild  daily  shampoo  (200ml, 
£13.50);  mild  deodorant 
(£11.50);  stick  deodorant 
(£9.50);  extra  mild  soap 
(125gm,£9.50)  and  talc 
(200g,  £9.95).  Davidoff. 
Tel:  0372  739977. 

Unichem's 

Limara 

offer 

Unichem  are  offering 
promotional  prices  on 
Limara  body  sprays.  A  pack 
of  six  is  offered  at  £5.62,  to 
retail  at  £1.62  each. 
Purchasers  of  five  packs  will 
receive  a  free  outer  of 
Limara  Cool  Surprise. 
Unichem.  Tel:  081-391 
2323. 


Henkel  Cosmetics  have  repackaged  their  Poly  Style  foam  perm  range.  Each  pack  shows  new 
model  photography,  illustrating  the  different  permed  looks  that  can  be  achieved.  The  colour 
coding  (pink  for  dry/colour  treated  hair,  blue  for  normal  and  green  for  difficult  to  curl)  has  been 
maintained.  Distributors  Warner  Lambert.  Tel:  0703  620500. 

Milk  Teeth  and 
Fluppets  offer 

Macleans  Milk  Teeth 
children's  toothpaste  is 
teaming  up  with  Furrytales 
Fluppets  glove  puppets  for  a 
promotion  running  until 
May  next  year. 

For  two  proofs  of 
purchase  from  any  special 
Macleans  Milk  Teeth  pack 
(50ml),  consumers  can  send 
away  for  a  mouse  or 
hedgehog  glove  puppet. 

Macleans  Milk  Teeth 
currently  takes  52  per  cent 
of  the  children's  sector  of 
the  total  toothpaste  market, 
says  Smithkline  Beecham 
Personal  Care  UK.  Tel: 
081-560  5151. 


Tasty  offer 
with  Agfa 
films 

Agfa  are  linking  up  with  the 
Burger  King  restaurant 
chain  for  a  holiday  season 
promotion. 

Consumers  can  claim  a 
free  Burger  King  double 
burger  (worth  £2)  when  they 
buy  special  double  packs  of 
AgfaXRG  100 -either 
Maxi  24+3  or  36  exposure 
—  colour  film. 

To  claim  their  burger, 
customers  need  to  produce  a 
voucher  which  comes  with 
the  film,  and  proof  of 
purchase  at  any 
participating  Burger  King 
outlet.  The  offer  closes  on 
November  30. 

Point  of  sale  material  is 
available.  Agfa-Gevaert 
Ltd.  Tel:  081-560  2131. 


Natural  relaunch  from 
Tisserand 


Tisserand  Aromatherapy  are 
relaunching  their  natural 
antiseptic  cream  (30g 
£3.05),  recommended  for 
shaving  rash,  nappy  rash, 
insect  bites,  burns,  cuts  and 
grazes. 

The  antiseptic  cream 
contains  extracts  of  tea  tree, 


lavendar  and  eucalyptus 
formulated  in  a  sesame  and 
cocoa  butter  base. 

The  new  packaging  for 
the  antiseptic  cream 
features  the  green  cross 
symbol.  Aromatherapy 
Products  Ltd.  Tel:  0273 
412139. 


Preparation  H  gets 
self-serve  unit 


Whitehall  Laboratories  are 
making  it  easier  for 
haemorrhoids  sufferers  to 
get  relief  —  they  are 
introducing  self-serve 
merchandisers  for 
Preparation  H. 

The  counter  unit, 
headed  "Don't  suffer  in 


silence",  holds  12  packs  of 
Preparation  H  ointment 
(28g)  and  four  packs  of  12 
suppositories.  The  new  unit 
is  available  through  sales 
representatives  while  stocks 
last.  Whitehall 
Laboratories.  Tel: 
071-636  8080. 


Hero 

range 

extended 

Elida  Gibbs  are  extending 
their  Hero  male  fragrance 
range  to  include  toiletries 
following  the  successful  test 
launch  of  the  aftershave  and 
body  spray  which  started  in 
September. 

The  range  now  includes 
eau  de  toilette  (£7.95), 
shower  gel  (£2.30), 
deodorant  stick  (£2.30)  and 
moisturiser  (£2.95). 

The  whole  range  will  be 
supported  by  television  and 
cinema  advertising,  backed 
by  a  trialing  and  sampling 
roadshow  tied  into  local 
radio.  Elida  Gibbs.  Tel: 
071-486  1200. 


Skincare's 

sunny 

prospects 

Key  growth  areas  in  skincare 
are  likely  to  be  sunpreps, 
hair  regrowth  products  and 
natural  and  hypo-allergenic 
products,  according  to  a 
report  on  the  international 
skincare  market  by  Frost  & 
Sullivan. 

Annual  sales  of  sunpreps 
are  expected  to  reach  $559 
million  by  1995  from  $471 
in  1990,  says  the  report. 

The  market  for  hair 
regrowth  products  is 
forecast  to  grow  from  $64m 
in  1990  to  $9 1m  in  1995. 

France  is  the  largest 
market  for  skincare 
products,  both 
pharmaceutical  and 
cosmetic,  with  sales  in  1990 
estimated  at  $3, 704m.  But 
Germany  is  expected  to  take 
the  lead  by  1995,  with  sales 
forecast  to  reach  $3,92 lm. 
Frost  &  Sullivan  Ltd.  Tel: 
071-730  3438. 


Right 
Guard  TV 
spend 

Right  Guard  is  back  on 
television  until  the  end  of 
August  with  a  new  £1  million 
advertising  campaign. 

There  is  also  a  sport 
sponsorship  programme  this 
Summer.  Right  Guard  will 
sponsor  three  "Give  it  a  go" 
sports  festivals  in  Scotland, 
Manchester  and  London. 

And  there's  an  extra 
value  offer  on  Original. 
Sport,  Vogue,  unperfumed, 
Cool  and  Dry  variants  until 
the  end  of  August,  with  20 
per  cent  extra  free  in 
aerosols,  25  per  cent  in  roll- 
ons  and  10  per  cent  in  pump 
action  sprays.  Gillette  UK. 
Tel:  081-560  1234. 
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More  natural  beauty 
from  Montagne 
Jeunesse 


Montagne  Jeunesse  have  a 
number  of  new  products, 
including  a  haircare  range, 
additions  to  their  bathcare 
range  and  a  regime  skincare 
line,  all  of  which  feature  full 
ingredient  labelling. 

The  new  haircare  range 
comprises  shea  nut  butter 
intensive  volume 
conditioner  (250ml,  £2.49), 
said  to  give  hair  shine,  body 
and  control.  There  are  three 
new  shampoos  — 
chamomile  and  jojoba, 
henna  and  kuai  nut, 
grapefruit  and  aloe  (all 
250ml,  £1.99).  There  are 
three  conditioners  to 
complement  the  shampoos 
(all  250ml,  £1.99). 

Also  new  is  nettle  and 
mint  anti-dandruff  shampoo 
(250ml,  £2.29),  seaweed  and 


minerals  shampoo/ 
conditioner  (250ml,  £2.29), 
vitamin  E  frequent  wash 
shampoo  (250ml,  £1 .99)  and 
conditioner  (250ml,  £1.99). 

New  to  the  shower  and 
bathcare  range  are  lotus 
flower  conditioning  body 
shampoo  (250ml,  £2.29), 
orchid  oil  foam  bath  (125ml, 
£2.29),  jasmine 
aromatherapy  bath  oil 
(125ml,  £3.49)  and  evening 
primrose  bath  oil  (125ml, 
£3.29). 

New  to  the  body  care 
range  are  seaweed  and 
mineral  body  scrub  (250ml, 
£2.99)  and  royal  jelly 
moisturising  bath  cream 
(125ml,  £2.49). 

Montagne  Jeunesse's 
skin  care  range  now  has  a 
regime  line.  For  dry  skin 


Bronnley  make  friends 
with  the  animals 


Bronnley  are  introducing  a 
range  of  wildlife  toiletries, 
called  Animal  Friends. 

All  products,  including 
soaps,  are  vegetable-based 
and  feature  pictures  of 
animals  on  the  products  and 
packaging. 

The  range  comprises  talc 
(150g,  £2.95)  featuring  the 
giant  panda,  shampoo  with 
conditioner  (200ml,  £2.95) 
picturing  the  chimpanzee, 


bubble  bath  (200ml,  £2.95) 
featuring  the  koala  bear  and 
three  soaps  (£3.95)  showing 
a  lion  cub,  elephant  and 
tiger. 

Consumers  can  collect 
special  prints  of  the  animals 
by  sending  off  tokens  from 
any  two  products  in  the 
range,  with  £0.50  for 
packing  and  post,  to  H. 
Bronnley  &  Co  Ltd.  Tel: 
0280  702291. 


'Say  good  Bisodol  to 
indigestion' 


Whitehall  Laboratories  have 
a  new  advertising  campaign 
for  their  Bisodol  range. 

The  £450,000  Press 
campaign  features  three 
advertisements,  showing  a 
taxi  driver,  a  chef  and  an 
actor  telling  how  Bisodol 
helps  them  cope  with  stress- 


related  indigestion. 

The  campaign  will  run  in 
national  newspapers, 
general  interest  and 
women's  magazines  with  the 
theme  "Say  good  Bisodol  to 
indigestion"  until  October. 
Whitehall  Laboratories. 
Tel:  071-636  8080. 


there  is  royal  jelly  cleansing 
lotion  (125ml,  £2.99),  day 
cream  (50ml,  £3.49)  and 
night  cream  (50ml,  £4.49). 
For  combination  and  normal 
skin  there  is  evening 
primrose  oil  cleansing  lotion 
(125ml,  £2.99),  skin  toner 
(125ml,  £2.79),  day  cream 
(50ml,  £3.49)  and  night 
cream  (50ml,  £4.49).  For 
oily  skin  there  is  cucumber 
cleansing  lotion  (125ml, 
£2.99),  skin  toner  (125ml, 
£2.79),  light  day  cream 
(50ml,  £2.99)  and  night 
cream  (50ml,  £3.99).  For 
sensitive  skin  there  is  a 
hypo-allergenic  range 
containing  vitamin  E, 
including  cleansing  lotion 
(125ml,  £3.49),  toning  gel 
(125ml,  £3.49),  day  cream 
(50ml,  £3.99),  night  cream 
(50ml,  £4.99)  and  facial 
wash  (125ml,  £1.99). 

Other  new  skincare 
products  include  vitamin  E 
eye  make-up  removing  gel 
(125ml,  £1.99)  and  seaweed 
and  mineral  mud  mask 
(50ml,  £2.95). 

All  products  come  under 
the  banner  "One  earth,  one 
ethic,  one  natural  beauty". 
POS  material  and 
merchandising  units  are 
available.  Addis  Ltd.  Tel: 
0992  584221. 


Male  guide 

Durex  are  sponsoring  a  guide 
called  "Sex,  Desire  and  Him" 
in  the  August  issue  of 
Company  magazine.  It  focuses 
on  relationships, 
understanding  the  male  body, 
sexually  transmitted  diseases 
and  safe  sex.  LRC  Products 
Ltd.  Tel:  081-527  2377. 

Denorex  ad 

The  Press  campaign  for 
Denorex  shampoo  will  be 
extended  until  November.  An 
extra  £100,000  will  ensure 
continued  exposure  of 
Denorex  in  women's  Press  and 
national  Press,  say  Whitehall 
Laboratories.  Tel:  071-636 
8080. 

Mavala  offer 

Mavala  are  offering  consumers 
a  free  Minicolour  nail  enamel 
(worth  £1.78)  on  purchase  of  a 
Mavalip  lipstick  (£4.55).  The 
company  is  also  offering 
Mavalip  at  the  reduced  trade 
price  of  £2.32  until  August  30. 
Mavala  Ltd.  Tel:  0732 
459412. 

Night i me  offer 

AAH  Pharmaceuticals  have  an 
introductory  offer  on  orders  of 
their  new  Vantage  Nightime 
sanitary  towels  and  other  own- 
label  feminine  hygiene 
products.  To  qualify  for  a  20 
per  cent  discount,  members 
need  to  order  ten  or  more 
promotional  products, 
including  at  least  one  pack  of 
Nightime  STs.  On  purchase  of 
six  or  more  outers  of  Vantage 
packs,  members  qualify  for  a 
15  per  cent  discount.  The  offer 
runs  until  August  1 6.  AAH 
Pharmaceuticals.  Tel:  0928 
717070. 


Cabdrivers 

Opal  Products  are  the  new 
distributors  for  Cabdrivers 
adult  cough  linctus  on  behalf  of 
BMS  Laboratories  Ltd.  From 
August  1  the  price  of  the 
100ml  bottle  will  be  £1.85. 
Opal  Products  Ltd.  Tel: 
081-861  6181. 

Script  board 

Schering-Plough  have 
produced  a  new  script  board 
for  use  by  customers  who  need 
to  sign  their  prescriptions.  The 
Rinstead  board  is  made  of 
wipe-clean  PVC  and  have  a  pen 
attached.  Schering-Plough. 
Tel:  0638  716321. 

Tampax  facts 

Tambrands  have  compiled  a 
booklet  on  sanitary  protection. 
It  includes  a  history  of  the 
market,  and  information  on 
users'  habits.  Tambrands. 
Tel:  0705  474141. 

Amber  prices 

Prices  for  Amber  toothpaste 
and  soap  (last  week  p66) 
should  be  £5.25  per  dozen 
(trade)  and  £3.75  per  dozen 
respectively.  The  products 
retail  at  £0.85  for  the 
toothpaste  and  £0.65  for  the 
soap.  Maxim 
Pharmaceuticals.  Tel: 
081-993  2528. 

Cuprofen 

Cupal  have  relaunched  their 
Cuprofen  ibuprofen  tablets  in 
new  packaging.  Cuprofen  12s 
(£0.99).  24s  (£1.76)  and  48s 
(£2.99)  come  blister  packed 
while  the  96s  (£4.79)  remain  in 
a  glass  bottle.  Introductory 
bonus  parcels  are  available 
from  representatives.  Cupal 
Ltd.  Tel:  0254  580321. 


On  TV  Next  Week 


GTV  Grampian 
B  Border 

BSB  British  Sky  Broadcasting 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 


C4  Channel  4 
V  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 


TV-am  Breakfast  Televisio: 
STV  Scotland  (central) 
Y  Yorkshire 
HTV  Wales  &  West 
TVS  South 
TTTyneTees 


Alfca  Seltzer: 

All  areas 

Brylcreem  Black: 

All  areas 

Colgate  Actt  Brush: 

All  areas 

Colgate  toothbrushes: 

STV,G,C,TSW&TTV 

Diocalm  Ultra: 

All  areas 

Imperial  Leather: 

Y.A,TSW,TVS,LWT  &  TTV 

Lynx  body  spray: 

All  areas 

Mum  deodorant* 

All  areas 

Nivea  Visage: 

All  areas  except  LWT,  TTV 

Olvarit* 

All  areas 

Oxy: 

All  areas  except  C,HTV 

Peaudouce  "Ultra  T": 

All  areas 

Sensodyne  toothpaste: 

All  areas 

Slim-Fast: 

All  areas  except  G,Y,A,CTV,  &  TT 

Solpadeine: 

C,A 

Synergie: 

All  areas 
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With  our  new  looft 


This  year,  Cow  &  Gate  are  showing  parents 
a  whole  new  face. 

There  are  bright  new  label  designs  on  all 
our  meals  and  drinks  to  give  them  a  family  look. 

They're  colour  coded  to  indicate  the  meal 
occasion  and  type  of  drink,  making  it  easier  for 
customers  to  find  what  they  want. 


There  are  exciting  new  things  inside  the  jarsj 
too.  For  example  our  new  ready-to-drink  exotic] 
fruit  juice. 

Plus  a  brand  new  range  of  vegetable  savj 
ouries  in  six  tasty  varieties.  (Parents  these  days  arel 
very  keen  to  give  babies  more  vegetables.) 

The  other  big  news  is  that  our  jars  are] 


you'll  make  stacks* 


bigger.  Stage  1  meals  go  up  from  128gto  150g. 
Stage  2  meals  go  up  from  16 8g  to  200g.  And  the 
concentrated  juices  go  up  from  150ml  to  175ml. 
Giving  even  better  value  to  your  customers 
and  a  higher  cash  profit  to  you. 

The  new  range  will  be  heavily  promoted 
in  store,  via  direct  mail  and  sampling.  And  of 


course,  there'll  be  extensive  press  advertising. 

So  if  you  want  to  make  stacks,  make  sure  the 
shelves  are  stacked  in  your  favour. 

If  you'd  like  more  information,  please 
write  to  Cow  &  Gate  Ltd.,  Trowbridge,  &jmma 
Wiltshire  BA 14  ( )XQ.  S^flffiC 

Or  phone  us  on  0225  768381.  The  Babyfeeding  Specialists. 


Now  -  something 
to  brighten  the  smiles  of 
all  your  customers. 


all  Weleda  toothpastes 


•  Normal  r.s.p.  £1 .99  -  Offer  r.s.p.  £1 .49. 

•  Full  P.O.R.  maintained. 

•  Normal  trade  £13.44/12  -  Offer  trade  £9.84/12. 

0  Weleda  toothpastes  include  -  Calendula,  Herbal,  Plant  Gel, 

Krameria  and  Salt. 

•  Ask  your  Weleda  rep  for  details  or  contact  Weleda  telesales  on 

0602  303151. 

For  full  information  on  Weleda  s  full  range  of  natural  medicines 
and  toiletries,  contact: 

Weleda  (UK)  Limited,  Heanor  Road,  Ilkeston,  Derbyshire  DE7  8DR. 


ifVA/GLGDA 


Harnessing  the  Power 
of  Nature  for  Health 


Pharmacyupdate 


Social  drugs  and 
pregnancy 


The  adverse  effects  of  smoking 
on  foetal  development  are  well 
known  but  the  additional 
impact  of  caffeine  and  alcohol 
—  at  social  rather  than  abuse 
levels  —  has  not  been  widely 
appreciated.  The  evidence  that 
moderate  use  of  these  drugs 
alone  unfavourably  affect 
pregnancy  is  equivocal  but  their 
effects  are  significant  in 
combination  with  tobacco. 

As  part  of  a  large 
epidemiological  study  in  inner 
London,  the  outcome  of  41 4 
pregnancies  in  women  who 
smoked  has  been  correlated 
with  the  use  of  these  social 
drugs.  Smoking  had  no 
significant  effect  on  birthweight 
provided  the  women  smoked 
only  a  few  low-yield  cigarettes; 
by  contrast,  birthweight  was 
reduced  by  an  average  of  6  per 
cent  among  heavy  smokers. 

Adjusting  for  the  use 
of  tobacco,  increasing  alcohol 
intake  had  an  additional 
negative  effect  on  birthweight, 
reaching  a  maximum  of  7 
per  cent  in  mothers  who 
drank  more  than  1 0Og  per 
week.  The  effects  of  alcohol 
were,  however,  less  marked 
in  later  pregnancy.  Similarly, 
birthweight  was  reduced  by 
caffeine  most  during  early 
pregnancy,  producing  a 
reduction  in  birthweight 
of  4  per  cent  after  heavy 
consumption  (2,800  mg/ 
week)  compared  with  lower 
intake. 

Overall,  birthweight  is 
reduced  by  1 0-1 8  per  cent  in 
women  who  smoke  and  drink 
alcohol  and  caffeine  beverages 
in  large  quantities;  the  effect  is 


most  market  during  early 
pregnancy  although  smoking  is 
a  significant  problem  even  at 
the  later  stages.  Associated 
socio-economic  factors  cannot 
account  for  all  of  this  effect:  for 


example,  alcohol  use  was 
highest  among  married,  better 
educated  and  better-off 
women. 

Journal  of  Epidemiology  and 
Community  Health  1 991  ;45: 1 59-63 


Benzodiazepines  in  nursing  homes 


Epidemiologists  have  suggested 
that  the  use  of  benzodiazepines 
in  nursing  homes  can  be  a  guide 
to  the  quality  of  care.  A  survey 
of  1 5  nursing  homes  in 
Oxfordshire  noted  the  drugs 
used  in  a  sample  month  of 
prescriptions  and  this  was 
compared  with  the  frequency  of 
falls  recorded  in  the  home's 
incident  books. 

Overall,  a  third  of  the 
residents  had  been  prescribed  a 
benzodiazepine  at  least  once 
though  the  level  of  use  ranged 
from  1 2  per  cent  to  63  per  cent. 
The  commonest  agents  were 


temazepam  (44  per  cent), 
nitrazepam  (19  per  cent)  and 
diazepam  (19  percent);  other 
psychotropic  drugs  included 
antidepressants  (accounting  for 
20  per  cent  of  all  prescriptions), 
chlormethiazole  and 
neuroleptics.  Contrary  to 
expectations,  benzodiazepine 
use  was  greater  in  homes 
recording  fewer  falls.  The 
observation  was  attributed  to 
reduced  mobility  due  to 
sedation  because  wandering 
was  reportedly  a  problem  in  one 
home  where  few 
benzodiazepines  were  used. 


Notably,  the  home  recording 
the  least  falls  had  the  greatest 
use  of  the  short-acting 
triazolam. 

The  authors  propose  that  a 
"benzodiazepine  index"  —  the 
number  of  prescriptions  for 
benzodiazepines  per  resident  — 
could  be  an  indicator  of  the 
quality  of  care.  Although  this 
does  not  take  into  account  the 
extensive  use  of  other,  equally 
sedating  drugs  and  fails  to 
discriminate  between  falls  and 
oversedation,  it  would  be  one 
indicator  of  rational  prescribing. 
Public  Health  1991;105;249-55 


Stopping 
analgesic 
abuse  in 
migraine 

Analgesic  abuse  is  relatively 
common  among  people  with 
migraine.  This  is  most  familiar 
with  ergotamine,  which  may 
cause  rebound  headache, 
producing  a  self-reinforcing 
cycle  of  overuse.  However,  it  has 
now  been  documented  with 
paracetamol  and  aspirin,  alone 
and  in  combination  with  low 
doses  of  codeine.  Withdrawal 
from  this  "dependence"  on 
analgesics  is  usually  attempted 
in  hospital  because  the  pain  of 
worsening  headache  is  a  strong 
incentive  to  give  up.  Now, 
specialists  in  London  have 
reported  successful  withdrawal 
in  the  community. 

A  total  of  46  patients  with 
migraine  were  taking  up  to  48 
analgesic  tablets  weekly;  they 
were  asked  to  stop  abruptly  and 
given  amitriptyline  10mg 
nightly  as  prophylaxis  and 
naproxen  for  symptomatic  relief 
of  headache.  The  phenomenon 
of  analgesic-induced  headache 
was  explained  in  writing  and 
orally;  the  subjects  were  asked 
to  keep  a  diaryof  their 
symptoms  and  analgesic  use 
over  the  next  six  months  and 
invited  to  periodic  follow  up 
meetings. 

One  patient  did  not  return 
for  evaluation  and  two  others 
failed  to  reduce  their  analgesic 
intake;  the  severity  of  headache 
was  unchanged  in  a  further  six 
who  did  manage  to  cut  their  use 
of  analgesics.  Of  the  remainder, 
all  reverted  to  more  appropriate 
use  of  analgesics  to  treat 
intermittment  migraine  attacks; 
the  only  withdrawal  symptoms 
were  worsening  of  headache, 
nausea  and  vomiting  after  two 
to  five  days. 

Abrupt  withdrawal  in  the 
community  is  therefore  feasible 
provided  sufficient  explanation 
and  support  is  available;  and  it  is 
undoubtedly  more  convienent 
for  the  people  concerned. 
Lancet  1991;337;1  442-3 
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Human 
insulin: 
more  on  the 
'hypo' 
controversy 

In  the  UK,  there  has  been  no 
confirmation  of  recent  claims 
that  human  insulins  impair 
awareness  of  hypoglycaemia; 
last  year,  the  Committee  on 
Safety  of  Medicines  noted  that 
there  was  no  evidence  of 
problems  specific  to  human 
insulin,  suggesting  instead  that 
current  trends  to  control  blood 
glucose  levels  within  tighter 
limits  may  be  contributory.  In 
addition,  it  has  been  noted  that 
awareness  of  hypoglycaemia 
declines  with  age. 

A  survey  of  over  600  people 
with  insulin-dependent  diabetes 
in  the  United  States  was 
conducted  before  the  current 
controversy  developed.  At  that 
time,  1 18  people  in  this  study 
had  switched  from  animal  to 
human  insulin,  accumulating  an 
average  of  2.5  years'  use.  Of 
these,  a  quarter  reported  a 
higher  frequency  of 
hypoglycaemic  reactions  after 
the  change  but,  overall,  66  per 
cent  reported  hypoglycaemic 
attacks  in  the  previous  year,  not 
significantly  more  than  the  55 
per  cent  among  the  group  still 
using  animal  insulins  and  the 
frequency  of  unconsciousness 
was  not  significantly  different. 
However,  there  was  a  trend  for 
people  using  human  insulins  to 
experience  more  attacks. 

Reduced  awareness  of 
hypoglycaemia  was  reported  by 
25  per  cent  of  those  using 
human  insulins,  compared  with 
1 9  per  cent  of  people  using 
animal  insulins;  again,  the 
difference  was  not  significant. 
However,  loss  of  awareness  was 
associated  with  the  duration  of 
diabetes  in  patients  using  both 
types  of  insulin  and  was  more 
common  in  those  with  poor 
glucose  control  if  they  were 
using  human  insulin. 
Diabetic  Medicine  1 99 1  ;8;469-74 


Cop-1:  not  so  encouraging 


In  1987,  neurologists  in  the  USA 
reported  encouraging  results  in 
treating  multiple  sclerosis  (MS) 
with  Cop-1 ,  a  polymer  of  amino 
acids  which  immunologically 
resembles  myelin  basic  protein: 
56  per  cent  of  those  treated 
were  free  of  exacerbations  after 
two  years  compared  with  26  per 
cent  of  those  given  placebo. 
This  study  was  small  but 
sufficiently  promising  to  justify 
a  larger  investigation,  which  has 
now  been  reported. 

A  total  of  106  people  with 
progressive  MS  were 
randomised  at  two  treatment 
centres  to  placebo  or  Cop-1  at  a 
dose  of  30mg  daily  by 
subcutaneous  injection.  Of 
these,  20  patients  subsequently 
withdrew  but  this  was  due  to 
adverse  reactions  in  only  five 
cases.  By  contrast  with  the 
earlier  results,  there  was  no 


significant  difference  between 
Cop-1  and  placebo  in  the  time 
to  disease  progression  lasting 
three  months,  or  in  the  number 
of  patients  experiencing 
progression  over  two  years. 
When  less  marked  progressions 
were  analysed,  Cop-1  reduced 
the  rate  by  about  one-third  to 
25  per  cent  at  two  years. 
However,  there  was  ultimately 
no  difference  between  the 
groups  in  impairment  of 
walking  or  time  until 
wheelchair-bound. 

The  difference  between 
these  findings  and  the  earlier 
trial  may  be  due  to  the  severity 
of  MS:  Cop-1  appears  to  have 
greatest  benefit  in  people  with 
least  disability  whereas 
disability  was  more  marked  in 
this  study.  Further  trials  are 
therefore  needed. 
Neurology  1991  ;41;  533-9 


Methotrexate  for  RA 


Slow-acting  anti-rheumatic 
drugs  are  increasingly  being 
deployed  earlier  to  treat 
rheumatoid  arthritis,  with  the 
aim  of  slowing  disease 
progression  before  the  onset  of 
severe  joint  damage.  Less  toxic 
agents  such  as  sulphasalazine 
and  auranofin  are  often  used 
first,  followed  by  injectable  gold 
or  penicillamine,  then  perhaps 
methotrexate  or  azathioprine. 

Low-dose  methotrexate  has 
long  been  used  to  treat  RA  in 
the  USA  and  is  gaining 
popularity  in  the  UK.  In  a  recent 
48-week  trial,  a  weekly  dose  of 
7.5-1 5mg  orally  reduced  the 
occurrence  of  new  joint  erosions 
and  stabilised  progression  of  the 
disease  in  29  per  cent  of 
patients.  This  was  significantly 
better  than  azathioprine,  which 
stablised  progression  in  only  10 
per  cent  of  patients. 
Methotrexate  was  also  better 
tolerated:  39  per  cent  of 
patients  given  azathioprine 
withdrew  from  treatment  due 
to  adverse  reactions,  compared 
with  only  6  per  cent  of  those 
treated  with  methotrexate. 
Overall,  good  or  partial 
improvement  was  achieved  in 


71  per  cent  of  patients  who 

began  treatment  with 

methotrexate  compared  with  27 

per  cent  of  those  given 

azathioprine. 

Annals  of  Internal  Medicine 

1991:114:999-1,004 


Bone  loss 

Thyroxine  can  accelerate  bone 
loss  in  premenopausal  women, 
even  though  thyroid  hormone 
levels  are  normal,  according  to  a 
study  from  Hong  Kong.  Bone 
mineral  density  was  measured  in 
26  women  who  had  been  taking 
an  average  of  1 1 1  meg/day  of 
thyroxine  for  one  to  24  years  for 
Hashimoto's  thyroiditis,  an 
auto-immune  disease. 
Compared  with  a  group  of 
healthy  controls  matched  for 
age,  serum  thyroxine,  tri- 
iodothyronine and  thyrotropin 
levels  and  dietary  calcium  intake 
were  comparable.  Yet  although 
the  total  and  spinal  body 
mineral  density  was  normal, 
bone  mass  was  5-10  per  cent 
lower  in  the  arms,  pelvis  and 
femoral  neck  in  women  taking 
thyroxine. 

The  average  age  of  these 
women  was  only  33  and, 
although  the  bone  loss  was 
subclinical,  it  suggests  a  poor 
prognosis  for  the  risk  of 
osteoporosis  associated  with 
hyperthyroidism.  Thyroxine 
replacement  therapy  had  been 
stable  and  not  excessive.  One 
explanation  may  be  that  bone 
loss  occurs  during  the  first 
weeks  of  thyroxine  treatment 
and  subsequently  persists. 
Journal  of  the  American  Medical 
Association  1991;265;  2,688-91 


Finding  the  difference 


Anticholinergic  and  adrenergic 
bronchodilators  appear  to  have 
differential  activity  in  patients 
depending  on  the  nature  of 
their  lung  disease,  according  to 
a  study  from  The  Netherlands. 

The  effects  of  ipratropium 
80mcg  and  salbutamol  400mcg 
were  compared  in  188  patients 
with  mild  to  moderate 
obstructive  airways  disease.  In 
patients  with  asthma,  the  mean 
forced  expiratory  volume  (FEV , ) 
increased  by  1 8  per  cent  after 
salbutamol,  significantly  more 
than  the  1 3  per  cent  after 
ipratropium;  in  those  with 
chronic  bronchitis,  the  mean 
improvement  was  virtually 
identical  —  7  per  cent  and  8  per 
cent  respectively.  When 
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ipratropium  was  given  after 
salbutamol  in  patients  with 
bronchitis,  it  increased  FEV, 
significantly  more  than  when 
salbutamol  was  given  second. 

Although  there  was  wide 
variability  in  response,  patients 
with  a  greater  response  to 
salbutamol  were  more  likely  to 
have  allergy  and  to  be  younger. 

Ipratropium  may  be  more 
effective  in  bronchitis  because 
increased  parasympathetic  tone 
in  the  airways,  increased 
mucociliary  clearance  or 
decreased  bronchial  secretions. 
Salbutamol  may  be  more 
effective  in  people  with  allergic 
asthma  due  its  effect  in 
stabilising  the  mast  cell. 
Thorax  1991:46,355-9 


Nonspecific  effects  of 
antimicrobial  agents 


One  problem  associated  with 
the  use  of  antimicrobial  agents 
to  treat  infection  is  colonisation 
by  organisms  which  are  not 
susceptible.  This  disturbance  of 
the  natural  flora  accounts  for 
the  occurance  of  diarrhoea  with 
poorly-absorbed  broad- 
spectrum  antibiotics  such  as 
ampicillin.  This  is  usually  a  short- 
lived effect  and  is  relatively 
unimportant.  However, 
antibiotic-induced  bacterial 
colonisation  may  also  have  more 
long-lasting  effects. 

A  total  of  1 8  girls  aged  three 
to  1 3  years  were  treated  with 
amoxycillin  or  cotrimoxazole  for 
otitis  media  or  chest  infections; 
none  had  a  history  of  urinary 
tract  infection  or  recent 
antibiotic  use.  Peri-urethral 
swabs  were  taken  before  and 
after  the  five  to  seven  day 
course  of  treatment  and  after  a 
further  three  weeks.  During 
treatment  with  amoxycillin,  the 
urethral  bacterial  count  fell 
significantly  in  five  of  the  eight 
girls  and  all  developed  dense 
colonisation  with 
enterobacteria;  after  three 
weeks,  the  normal  bacterial 
population  was  restored.  By 
contrast,  there  were  no  major 
changes  during  treatment  with 
cotrimoxazole. 

The  extensive  colonisation 
during  amoxycillin  treatment 
could  be  one  factor  in  the 
development  of  urinary  tract 
infection  (UTI)  in  susceptible 
people,  the  authors  conclude. 
Enterobacteria  are  the 


commonest  cause  of  UTI  and 
peri-urethral  colonisation  is  a 
first  step  to  infection.  Clearly, 
the  normal  flora  recovers 
rapidly  in  most  people  but 
treatment  should  be  as  brief  as 
possible  using  the  least 
disruptive  antibiotic. 

Similar  problems  are 
theoretically  possible  during 
treatment  of  vaginal  candidosis 
with  antifungal  agents. 
However,  in  a  comparison  of 
single  doses  of  clotrimazole, 
given  by  pessary,  and  oral 
fluconazole,  both  drugs 
eradicated  Candida  albicansbut 
had  no  significant  effect  on 
other  vaginal  micro-organisms. 
Archieves  of  Disease  in  Childhood 
1991;66:683-5 
Genitourinary  Medicine 
1991,67:232-4 
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Get  up  to  £5  cash  back  when  you  return  this 
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The  profession,  the 
Council  and  public 
relations 


Pharmacists  have  a  taste  for  self-denigration  which  does  the 
profession  no  good  at  all,  argues  Bruce  Rhodes,  recently 
assistant  secretary  at  the  Royal  Pharmaceutical  Society. 
Adopting  the  mantle  of  an  elder  statesman,  he  puts  straight 
some  common  misconceptions  about  the  Society's  Council, 
the  profession  in  general  and  public  relations  in  particular 


"He  who  seeks  to  persuade  the  populace 
thatthey  are  less  well  governed  than  they 
should  be  will  never  want  for  an  audience." 
That's  a  quotation  from  someone  or  other 
but  for  the  life  of  me  I  can't  remember  who. 
The  sense  behind  it  is  that  if  you  criticise  the 
Council  many  pharmacists  will  agree  with 
you,  or  at  least  listen  to  you.  You  might  get 
elected  to  the  Council,  or  even  have  your 
views  published  in  the  pharmaceutical 
Press.  Which  is  the  greater  honour  is  left  to 
the  reader  to  judge,  but  there  is  another 
side  to  the  debate  to  that  which  has  recently 
been  publicised. 


It  seems  to  be  the  open  season  for 
criticism:  we've  had  the  excitement  of  the 
Council  election  and,  yes,  I  do  think  it  is 
exciting,  and  a  subsequent  hard  hitting  (if 
not  completely  over  the  top)  article  by  Philip 
Paul,  the  one  time  director  of  public 
relations  at  the  Society. 

The  run-up  to  the  Council  election  is 
always  fascinating,  waiting  to  see  which  of 
the  candidates  has  more  than  the  average 
measure  of  gall  and  thinks  that  he  or  she 
could  govern  the  profession.  Then  we  have 
the  published  policy  statements  which 
sometimes  owe  more  to  Enid  Blyton  than 


real  life.  But  the  thing  that  makes  us  read 
them,  and  too  often  vote  for  the 
candidates,  is  the  outspoken  criticism  of  the 
current  Council,  the  promises  that  if  elected 
they  will  make  all  things  new,  abolish 
dispensing  doctors,  bring  Parliament  to  its 
senses  so  that  all  legislation  has  a  pro- 
pharmacy  bias,  improve  the  services  to 
members  and,  of  course,  save  money. 

A  Council  we  deserve 

If  you  don't  think  that  this  is  exciting  you 
must  be  at  least  amused,  and  sometimes 
saddened,  to  see  how  many  members  fall 
for  it  and  vote  for  such  candidates. 
Mercifully  such  votes  are  usually  too  few  to 
ensure  election.  The  point  is  that  whatever 
the  outcome  of  the  election  we  have  a 
Council  that  the  members  of  the  profession 
have  chosen.  It  is  not  one  appointed  by  the 
existing  Council  to  perpetuate  its  policies, 
and  certainly  not  selected  by  the  permanent 
members  of  staff  to  ensure  continuity  and 
what  they  might  consider  to  be  rational 
development. 

So  we  end  up  with  a  Council  which  is  not 
what  we  necessarily  deserve,  but  one  that 
we  want  or  at  least  is  wanted  by  those  who 
take  the  trouble  to  vote.  There  are  those 
who  constantly  carp  at  what  they  consider 
to  be  the  apathy  within  the  profession  and 
publicise  their  views  in  speeches  and  in  the 
Press.  This  is  not  only  bunkum,  it  is  also 
damaging  in  the  eyes  of  journalists  and 
other  professions  with  whom  we  might  be  in 
conflict,  who  read  the  pharmaceutical  Press 
and  just  might  believe  it!  The  expression  of 
such  views  also  carries  the  risk  of  becoming  a 
self-fulfilling  prophecy  —  we  might  come  to 
believe  our  critics!  We  are  not  an  apathetic 
profession!  We  compare  very  favourably 
with  all  the  other  professions  and  are 
considerably  better  than  most  in  our  voting 
record,  but  you  don't  read  of  them  crying 
stinking  fish.  Pharmacists  do  seem  to  have  a 
taste  for  public  self-flagellation  which  does 
us  no  good  at  all,  and  unless  you  are  that 
way  inclined  it's  not  even  enjoyable. 

Branch  meetings 

Recently  we've  had  a  spate  of  letters  in  the 
Press  bemoaning  low  attendances  at  branch 
meetings.  As  a  past  secretary  of  two 
branches  I  share  some  of  the 
disappointment,  particularly  when  a 
prestigious  speaker  has  been  invited,  and  as 
a  past  member  of  the  Society's  staff  I  am 
concerned  at  the  cost  of  sending  a  speaker 
to  the  far  north  of  you  know  where  to  speak 
to  a  mere  handful  of  dedicated  members. 
But  little  is  heard  of  those  meetings  where 
over  a  hundred  turn  up  after  a  hard  day's 
work.  Did  you  know  that  our  branch  system 
is  the  envy  of  all  the  other  professions?  Did 
you  know  that  some  branches  of  the  medical 
profession  have  ceased  to  exist  because  they 
can't  get  enough  to  attend? 

I'm  not  suggesting  that  we  should  be 
complacent  —  far  from  it!  Of  course  more 
should  vote,  of  course  more  should  attend 
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branch  meetings  but  perhaps  the 
programmes  or  venues  should  be  more 
inviting  or  the  regular  attenders  more 
welcoming.  But  don't  let's  fall  into  the  trap 
of  thinking  that  because  only  30  per  cent 
vote  that  70  per  cent  don't  care.  Remember 
that  some  of  our  members  are  elderly  and 
although  interested  in  the  profession  choose 
not  to  become  involved  in  its  politics.  There 
are  the  substantial  numbers  of  women  who 
step  back  from  active  involvement  during 
child  bearing  years.  When  you  add  to  these 
those  who  are  sick,  on  holiday  or  who  simply 
forget,  those  who  simply  don't  care  are  a 
much  smaller  number  than  the  pessimists 
maintain. 

So  I  would  suggest  we  are  not  an 
apathetic  bunch,  but  are  important 
members  of  the  health  care  team  taking  a 
pretty  lively,  if  not  lively  enough,  interest  in 
the  affairs  of  our  profession.  The 
Government  knows  it  and  successive 
ministers  have  said  so.  That  certainly  doesn't 
mean  that  our  future  is  going  to  be  a  bed  of 
roses  or  that  we  are  going  to  be  paid  over 
the  odds  for  doing  the  job,  but  I  remain 
confident  that  the  State  cannot  afford  to  do 
without  us. 

The  best  brains... 

It's  the  responsibility  of  the  Council  that  we 
elect  to  plan  the  future  course  of  the 
profession.  Having  watched  the  Council  in 
operation  for  many  years  I  can  confidently 
say  that  it  contains  some  of  the  best  brains  in 
the  profession  and  some  who  are  simply 
modest,  average  members  —  but  all  are 
there  because  they  consider  they  have 
something  to  offer  and  they  have  the 
confidence  of  knowing  that  you  put  them 
there.  If  they  do  not  measure  up  to  your 
expectations  you  can  and  do  vote  them  off. 

Neither  the  Council  nor  the  members 
own  the  profession:  it  is  passed  to  us  in  trust 


and  we  have  a  duty  to  ensure  that  it  is 
handed  on  to  succeeding  generations  and 
not  squandered  for  short  term  gain.  If  the 
Council  allowed  or  the  profession  chose  to 
operate  corner  sweet  shops  from  which 
medicines  were  sold  money  would  be  made 
in  the  short  term  but  there  would  be  little 
future.  The  Council  must  have  the  courage 
to  formulate  policies  which  are  right  for  the 
profession  despite  the  possibility  they  will  be 
immediately  unpopular.  One  wonderful 
example  was  the  decision  to  ban 
handwritten  labels.  At  the  time  there  was  an 
outcry  but  before  long  members  saw  the 
value  of  the  decision  and  took  computers  to 
their  hearts,  or  at  least  into  their 
dispensaries.  The  Council  is  elected  to  lead 
and  from  time  to  time  it  does  so  admirably: 
the  only  criticism  is  that  perhaps  it  should  do 
it  more  often. 

It  has  been  suggested  by  Philip  Paul  that 
the  Society,  and  that  means  the  Council,  is 
not  paying  sufficient  attention  to  its  public 
relations.  That  is  a  gross  overstatement,  but  I 
suppose  that  is  one  of  the  hallmarks  of  PR.  It 
has  also  been  suggested  that  the  number  of 
directors  of  PR  that  the  Society  have  had 
over  recent  years  is  an  indicator  of  an 
unsatisfactory  relationship  between  the 
Council  and  the  incumbent.  I  think  it  is  more 
likely  to  be  the  very  nature  of  the  job  and  of 
the  persons  who  choose  such  a  career. 
Perhaps  they  have  a  naturally  short  shelf  life, 
and  it  is  certainly  true  that  they  can. never  do 
enough  to  satisfy  the  entire  membership  — 
although  I  have  every  hope  that  the  present 
occupant  of  the  hot  seat  proves  the 
exception  to  the  rule. 

The  membership  can  have  as  much  PR 
activity  as  it  chooses  to  pay  for  but  I  would 
suggest  that  we  get  very  good  value  out  of 
the  money  we  choose  to  spend.  We  have  a 
department  a  fraction  of  the  size  and  cost  of 
the  British  Medical  Association  which  has 
spent  a  fortune  over  the  last  three  years  in 


its  conflict  with  the  Government.  Would  the 
average  pharmacist  have  been  happy  to 
meet  his  or  her  share  of  such  a  bill  or  accept 
the  outcome? 

The  Society's  output 

The  Society  isn't  doing  enough  —  it  never 
will  —  but  it  is  very  active  and  doing 
considerably  more  than  is  generally 
appreciated.  Positive  PR  is  terribly  important 
and  we  have  benefited  many  times  from 
press  releases  on  topical  subjects  or  by  a 
word  in  the  ear  of  contacts  within  the  world 
of  television  and  radio.  Subsequent 
interviews  have  been  an  opportunity  to 
extol  the  virtues  of  pharmacists  via  the 
broadcast  media,  which  is  the  sort  of 
publicity  the  Society  couldn't  afford  to  buy 
even  if  it  was  for  sale. 

What  members  do  not  know  and  never 
will  is  the  amount  of  time  spent  on 
countering  negative  publicity.  I,  in  my  time 
with  the  Society,  and  my  colleagues  acted  as 
advocates  for  the  profession  on  many 
occasions,  and  with  relish,  because  we 
believed  in  what  we  were  saying.  But  there 
were  times  when  we  were  called  on  to 
defend  the  indefensible  and  that's  not  so 
easy.  In  all  my  time  with  the  Society  I  never 
had  any  difficulty  in  explaining  and,  if 
necessary,  defending  the  Council's  policies, 
but  there  were  times  when  it  was  not  easy 
convincing  a  journalist  that  a  particular 
pharmacist's  conduct  was  not  typical  of  the 
whole  profession.  Perhaps  we  would  obtain 
better  value  from  the  PR  department  if 
those  pharmacists  whose  standards  leave 
something  to  be  desired  bucked  up  their 
ideas  and  allowed  it  to  concentrate  on 
publicising  the  good  instead  of  mitigating 
the  effects  of  the  bad. 

In  conclusion,  you  get  what  you  vote  for 
and  what  you  pay  for  and  it's  not  bad  value 
—  so  value  it! 


I    .  1B1I 
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PM  and  the  Government 
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The  Government  White  Paper  on  restrictive 
trade  practices,  published  two  years  ago,  may 
have  important  consequences  for  resale  price 
maintenance.  Commercial  lawyer  Stephen  L. 
Sidkin  of  the  City  partnership  Fox  Williams 
examines  the  issues  and  assesses  this 
administration's  commitment  to  a  Bill 

Resale  prices 


The  White  Paper  published  in 
1989  envisaged  new  legislation 
closely  following  Article  85  of 
the  Treaty  of  Rome.  Agreements 
which  restricted  competition 
would  be  prohibited  unless 
either  they  were  notified  and 
specific  exemptions  could  be 
justified,  or  they  came  within 
certain  general  exemptions. 

In  addition  the  White  Paper 
outlined  new  draconian  powers 
for  the  Director  General  of  Fair 
Trading  to  enter  business 
premises  with  a  warrant,  but 
without  warning,  to  search  for 
and  remove  business  records. 
The  White  Paper  also  foresaw 
the  creation  of  a  new 
competition  tribunal  power  to 
levy  large  fines. 

However,  for  the 
pharmaceutical  industry  there 
was  one  signal  caveat:  the  White 
Paper  proposed  that  all 
restrictions  previously  upheld  by 
the  Restrictive  Practices  Court 
would  be  reviewed  within  a 
short  period  of  the  new 
legislation  receiving  royal  assent. 
If  followed  through  this  would 
necessitate  a  review  of  the  resale 
price  maintenance  of  medicines 
as  an  exempt  category  under  the 
Resale  Prices  Act. 


As  in  the  case  of  the  Net  Book 
Agreement,  there  are  pro  and 
anti  views  as  to  whether  the 
resale  price  maintenance  of 
medicines  is  in  the  public 
interest.  Arguably  the 
continuation  of  such  price 
maintenance  of  medicines  assists 
the  maintenance  of  pharmacies 
able  to  act  as  "health  centres" 
providing  an  ethical  service 
across  the  country.  In  turn  this 
ensures  manufacturers  a  broad 
range  of  outlets  for  their 
medicines  to  be  sold  through, 
and  so  avoids  a  market  collapse 
leading  to  the  elimination  of  all 
but  a  small  number  of 
manufacturers. 

However,  it  is  unlikely  that  a 
Bill  based  on  the  White  Paper 
will  be  introduced  during  this 
session  of  Parliament.  And  even 
if  it  is  introduced  in  the  session 
commencing  Autumn  1991 ,  it 
cannot  be  expected  to  receive 
royal  assent  before  the  next 
general  election. 

The  stymying  of  new 
restrictive  trade  practice 
legislation  is  unexpected  from  a 
Government  which  has  sought  to 
highlight  its  devotion  to 


competition  and  the  radical 
nature  of  its  legislative 
programmes  since  coming  to 
power  in  1979.  What  then  are 
the  possible  reasons  for  this 
apparent  inertia? 

It  is  possible  that  the 
Government  is  concerned  not  to 
further  increase  the  burden 
which  the  new  restrictive  trade 
practice  law  could  place  on  an 
economy  which  is  in  recession. 
The  provisions  in  the  White 
Paper  for  the  transition  of  the 
existing  law  to  a  new  law  are 
such  that  a  considerable  number 
of  companies  would  be  faced 
with  reviewing  their  existing 
agreements  to  determine  the 
extent  in  which  they  would  be 
bound  by  the  new  Act. 

In  comparison,  the 
registration  of  registerable 
agreements  —  which  is  the 
keystone  of  the  Restrictive  Trade 
Practices  Act  1976  —  is  a  known 
and  straightforward  procedure 
for  those  parties  who  observe 
the  current  law. 

Nevertheless  the  registration 
of  less  than  1 ,000  agreements  in 
1 989  suggests  that  either  many 
contracting  parties  enter  into 
agreements  in  ignorance  or 
disregard  for  the  law  or,  less 
likely,  draft  their  agreements  so 
as  to  lawfully  fall  outside  of  its 
provisions.  At  the  same  time  the 
Government  is  aware  of  the 
burden  of  new  environmental 
laws  which  will  need  to  be 
shouldered  by  industrialists.  For 
the  purposes  of  the 
parliamentary  timetable  there 
are  more  environmental  votes 
than  competition  votes  to  be 
had. 


Action  stations 

In  view  of  this,  the  results  of 
recent  activity  by  the  Director 
General  of  Fair  Trading  warrant 
attention.  The  last  1 1  months 
have  seen  him  taking  a  number 
of  actions,  particularly  in  the 
construction  industry.  Usually 
the  companies  involved  had 
failed  to  register  with  the  Office 
of  Fair  Trading  their  agreements 
to  fix  prices.  Failure  to  register 
the  agreement  within  the  strict 
time  limits  required  by  the  1976 
Act  rendered  the  contractual 
restrictions  unlawful.  Sometimes 
it  has  been  the  case  of 
registerable  agreements  being 
operated  in  contempt  of 
undertakings  given,  or  to  orders 
made  by  the  Court. 

Fines  can  only  be  imposed  by 
the  Restrictive  Practices  Court  in 
cases  of  contempt  against  the 
parties  to  registerable,  but 
unregistered,  agreements.  In  the 
absence  of  contempt,  failure  to 
register  a  registerable 
agreement  is  not  a  criminal 
offence.  Nevertheless  it  is 
unlawful  for  any  party  to  such  an 
agreement  to  give  effect  to  or 
enforce  or  purport  to  enforce  it. 

In  this  situation  registerable, 
but  unregistered,  agreements 
may  be  controlled  by  the 
Director  General  obtaining  a 
court  order  stopping  the  parties 
from  enforcing  restrictions  in 
such  an  agreement.  However,  it 
is  arguable  that  a  greater 
sanction  lies  in  the  ability  of 
someone  affected  by  the 
unlawful  operation  of  a 
registerable  agreement  to  sue 
for  damages  any  party  who  gives 
effect  to  it. 

One  known  example  of  this 
occurred  when  four  companies 
paid  to  the  Post  Office 
approximately  £9  million  in  an 
out  of  court  settlement  in  1 978. 

To  date  this  remedy  has  been 
rarely  used  by  the  victims  of 
market  sharing  and  price  fixing 
cartels.  Nevertheless,  as  the 
economic  climate  becomes  more 
severe  it  is  possible  that  such 
victims  may  look  to  take 
advantage  of  this  statutory 
remedy.  If  they  possess  the 
determination  and  resources  to 
enter  into  litigation  they  may 
accept  being  seen  as 
whistleblowers  so  as  to  harvest 
windfall  damages.  It  is  also 
possible  that  those  seeking 
release  from  unprofitable 
agreements  will  look  to  the  1976 
Act  (as  well  as  to  Article  85)  as  a 
way  of  escape. 

In  these  circumstances  it  is 
interesting  to  note  that  the 
Director  General  is  calling  not 
only  for  those  who  suspect  the 
existence  of  unregistered 
agreements  to  notify  the  Office 
of  Fair  Trading,  but  also  has 
drawn  attention  to  the  ability  of 
third  parties  to  sue  for  damages 
for  breach  of  statutory  duty.  An 
increase  in  the  number  of  such 
actions  might  just  cause  the 
Government  to  introduce  a  Bill 
based  on  the  White  Paper  with 
all  the  resultant  consequences. 
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Cholesterol: 
'measure  in 
middle  age' 


An  18  year  follow  up  study  of 
Whitehall  civil  servants  has 
concluded  that  reducing  plasma 
cholesterol  concentrations  in 
middle  age  may  influence  the  risk  of 
death  from  coronary  heart  disease 
in  old  age. 

The  study,  reported  in  last 
week's  British  Medical  Journal, 
traced  the  progress  of  18,296  males 
whose  cholesterol  levels  and  other 
risk  factors  were  first  determined  in 
1967-9  when  they  were  aged  40-69. 
During  follow  up,  4,155  subjects 
died  (1,676  from  coronary  heart 
disease).  The  mean  cholesterol 
concentration  of  those  who  died 
from  coronary  heart  disease  was 
0.44mmol/l  higher  in  those  who 
died  before  age  60  and  0.26mmol/l 
higher  in  those  aged  between  60 
and  79,  compared  with  the  others. 

The  researchers,  from 
University  College,  London,  and 
London  School  of  Hygiene  and 
Tropical  Medicine,  conclude  that 
measuring  cholesterol  con- 
centration when  people  are  in  their 
40s  and  50s  is  a  valuable  predictor 
of  coronary  heart  disease  and  risk  of 


death  over  a  decade  later.  It  may 
also  be  more  feasible  to  modify 
cholesterol  levels  in  middle  aged 
people  than  in  older  ones,  they  add, 
saying  that  although  lowering 
cholesterol  decreases  the  risk  of 
coronary  heart  disease  there  is  still 
controversy  over  whether  this 
reduces  total  mortality. 

Complaints 
rise  in  Dorset 

Complaints  against  NHS 
professionals  in  Dorset  have  risen 
by  50  per  cent  over  the  last  year, 
according  to  the  local  Family  Health 
Services  Authority's  annual  report. 

In  1990,  there  were  183 
complaints  compared  to  122  in 
1989  and  only  84  in  1985,  the 
lowest  number  in  the  last  six  years. 

Some  124  complaints  were 
against  CPs  (although  no  further 
action  was  taken  in  99),  38  against 
dental  practices,  12  against 
pharmaceutical  services  and  six 
against  ophthalmic  services. 


Confusion  reigns  over  drug 
supply  to  hospices 


Pharmacists  who  supply  medicines 
to  hospices  still  appear  to  be  caught 
up  in  the  backwash  of  confusion 
following  a  Department  of  Health 
decison  that  health  authorities  will 
be  given  funds  to  pay  for  supplies. 

A  circular  from  the  Department 
earlier  this  year  gave  the  impression 
that  the  supply  of  drugs  rather  than 
the  funding  was  to  be  made  by 
regional  health  authorities. 


This  point  seems  to  have  been 
misunderstood  by  some  hospices 
which  are  now  looking  to  their 
health  authority  for  supplies.  In  fact, 
they  are  still  entitled  to  decide  on 
the  arrangement  that  suits  them 
best  —  either  via  a  local  pharmacy 
or  hospital.  The  supplier  will  be 
remunerated  by  the  health 
authority.  Hospices  are  classed  as 
registered  nursing  homes. 


More  than  4,000  people  —  a  record  —  took  up  the  invitation  to  Weleda's 
open  day  and  toured  the  factory  and  grounds  last  Sunday.  Visitors  came 
from  as  far  away  as  Edinburgh  and  Devon.  Local  guests  included  the  Mayor 
and  Mayoress  of  Derby,  Councillor  and  Mrs  John  Keith,  being  shown  round 
by  head  gardener  Mick  Bate  and  Weleda  general  manager  Penny  Viner 


^iZyma 


Lookjio  further 

)//  f   ^or  ^e  re'ief  °f  conjunctivitis 
due  to  hay  fever 


OTRIVINE-ANTISTIN 

xylometazoline  hydrochloride,  antazoline  sulphate 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 
Zyma  (UK)  Limited,  Alderley  Edge,  Cheshire  SK9  7XP  Telephone  06 1  -474- 1 526 
Detailed  information  will  be  sent  on  request 
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Dealing  with  shop 
insurance 
—  a  warning 
to  others 

I  would  like  to  warn  other 
pharmacists  of  an  unfortunate 
experience  I  have  had  with 
Pharmacy  Mutual  Insurance,  an 
affair  which  has  ruined  my  life  and 
that  of  my  wife  for  the  past  25 
months.  At  the  same  time  I  would 
like  to  suggest  ways  in  which 
PMI's  shop  policy  could  be 
improved. 

My  pharmacy  was  burnt  down 
as  a  result  of  a  fire  in  the 
supermarket  next  door.  For  five 
months  I  was  forced  to  work  out 
of  a  container  of  the  type  that 
normally  goes  on  board  ship. 

My  first  complaint  is  that  the 
loss  adjuster  wasted  £862  having 
the  fixtures  cleaned,  to  show  PMI 
he  was  doing  his  job,  although  it 
was  obvious  that  the  fixtures  were 
well  beyond  cleaning.  He  agreed 
to  pay  all  the  expenses  (£6,000)  of 
the  container  but  subsequently 
tried  to  take  that  money  from  me 
by  deducting  it  from  his  offer. 

The  policy  covered  £1 ,000  of 
accountancy  fees.  My 
accountant's  fees  were  £750.  The 
loss  adjuster  offered  £650  but 
PMI  agreed  on  £750.  Because  of 
the  continuing  negotiations,  my 
accountant's  final  bill  came  to 
£1,250  which  PMI  refused,  saying 
the  maximum  was  £1 ,000. 


To  prove  that  my  claim  for 
stock  was  correct  I  had  to  have  my 
stock  taken  eight  months  after 
the  year  end.  I  had  to  pay  half  the 
stocktakers'  fee  —  another  waste 
of  money  —  only  to  find  I  had 
been  correct  the  first  time. 

I  never  recovered  my  half  from 
PMI,  nor  did  they  offer  any  help  or 
come  to  visit  my  pharmacy.  They 
paid  the  costs  of  my  stock  and 
fixtures,  but  after  asking  the  loss 
adjuster  for  an  interim 
"consequential  loss  payment"  I 
had  to  wait  a  year  for  the  first 
cheque  (a  mere  £10,000).  13 
months  for  the  second  and  25 
months  after  the  fire  for  the  final 
payment. 

The  first  offer  was  £21,000  for 
consequential  loss;  I  persisted  and 
we  settled  at  double  that  amount, 
but  I  believe  I  am  still  out  of 
pocket  by  a  five  figure  amount.  If  I 
had  been  a  young  pharmacist  just 
starting  out  in  business,  I  would 
have  been  bankrupt. 

Although  I  felt  badly  treated  I 
had  to  agree  to  the  final 
settlement  because  the  options 
were:  to  ask  the  Chemists  Defence 
Association  to  fight  my  case  (but 
the  PMI  board  did  not  agree);  go 
to  the  insurance  Ombudsman,  but 
he  only  deals  with  private  cases; 
go  to  the  courts,  which  could  take 
another  two  years  and  I  could  still 
lose. 

I  could  have  used  an  insurance 
loss  assessor  but  why  should  I  pay 
for  someone  to  inflate  my  claim 


For  all  scaly 
scalp  conditions 

S  A  lightly  fra^ranced  formula 
with  the  strength  of  coal  tar. 
v  Does  not  stain  the  skin, 
clothes  or  bath. 
J  Leaves  the  hair  shiny  and 


easy  to  manage. 


ALPHOSYL 

SHAMPOO 


ALPHOSYL 

SHAMPOO 
The  effective  scalp  treatment  in  a  cosmetic  shampoo. 


and  for  the  two  sides  to  argue? 

I  believe  the  PMI  shop  policy 
should  be  changed  in  the 
following  ways: 

1.  Consequential  loss  of  gross 
profit  should  be  in  monetary 
bands,  eg 

£50,000-£100,000  instead  of  a 
complicated  fraction,  so  you  can 
tell  at  a  glance  how  much  you  are 
insured  for. 

2.  There  should  be  compensation 
for  loss  of  interest  earned  or  for 
overdraft  charges  while  the 
claimant  is  waiting  for  pavment 
from  PMI. 

3.  The  amount  to  be  paid  for 
accountants'  fees  needs 
increasing. 

4.  Fixtures  should  be  insured  only 
on  a  new  for  old  basis  and  this 
should  be  index-linked. 

5.  No  shop  should  be  insured 
unless  the  alarm  is  fitted  with 
"Red  Care".  I  would  advise 
pharmacists  that  if  your  alarm  is 
not,  it  is  useless  under  the  present 
terms. 

Joe  Cotter 

Liverpool 

Mr  Tim  Astill,  general  manager  of 
the  Pharmacy  Mutual  Insurance 
Co  Ltd,  comments:  "The  fire  at  Mr 
Cotter's  pharmacy  was 
undoubtedly  a  traumatic 
experience,  as  anyone  who  has 
been  through  a  similar  one  will 
confirm.  But  I  refute  entirely  his 
allegations  that  PMI  handled  the 
ensuing  claim  any  way  but 
efficiently  and  generously. 

"Our  file  on  the  subject  is  very 
thick  and  I  do  not  think  the 
correspondence  columns  of  the 
C&D  are  the  place  to  discuss 
individual  cases  in  detail.  As 
regards  the  outcome  of  the  claim, 
suffice  to  say  that  we  negotiated  at 
length  with  Mr  Cotter  himself  and 
two  firms  of  accountants 
appointed  by  him.  We  agreed  a 
figure  which  Mr  Cotter  accepted 
and  we  then  increased  the 
settlement  by  £5,000  on  an  ex 
gratia  basis.  This  was  to  take 
account  of  the  delays  (which, 
incidentally,  were  largely  caused 
by  Mr  Cotter  or  his  advisers),  the 
distress  which  Mr  Cotter  claimed 
to  have  suffered  and  the  fact  that 
he  plainly  misunderstood  the  basis 
on  which  gross  profit  is  calculated 
under  our  'Pharmacover'  policy 
and  so  was  substantially  under- 
insured.  In  the  words  of  Mr 
Cotter's  accountant  it  was  'a 
handsome  gesture  and  one  which 
is  much  appreciated'.  I  can  assure 
you  that  Mr  Cotter  was  treated 
more  generously  by  PMI  than  he 
probably  would  have  been  by  any 
other  insurer. 

"Turning  to  the  suggestions  in 
Mr  Cotter's  letter: 
1. 1  do  not  see  any  point  in  this;  it 
would  not  eliminate  under- 
insurance. Our  system  relates 
gross  profit  to  the  sums  for  which 
stock  and  fixtures  are  insured.  If 
these  are  correct  the  gross  profit 
figure  will  be  adequate  in  97  per 
cent  of  cases.  Our  proposal  form 


gives  a  clearly  worked  example  of 
the  method  of  calculation  with  an 
option  to  increase  if  the 
policyholder  wishes.  In  future,  for 
added  clarity,  the  actual  gross 
profit  sum  insured  will  be  shown 
on  all  quotations,  schedules, 
endorsements  and  renewal 
documents. 

2.  Overdraft  charges  are  an 
insured  standing  charge  and  are 
met,  if  claimed,  as  part  of  the  loss 
of  profits. 

3.  There  is  an  option  on  all  our 
proposal  forms  for  the  insured  to 
increase  the  amount  of  cover  for 
accountants'  fees.  The  £1,000 
limit  is,  however,  normally 
adequate. 

4.  We  think  we  are  right  in  giving 
our  policyholders  the  choice  of 
insuring  fixtures  on  either  a  "new 
for  old"  or  "wear  and  tear"  basis. 
More  than  90  per  cent  choose 
"new  for  old",  but  some  of  them 
are  still  under-insured.  Index- 
linking  only  works  if  there  is  a 
satisfactory  index  and  if  you  start 
with  the  right  figure. 

5.  "Red  Care"  is  not  available 
nationwide  so  this  suggestion  is 
impracticable.  We  have  no 
intention  of  insisting  on  the 
installation  of  alarms  at  all 
premises.  We  do  so  where  we 
consider  it  necessary,  but  many  of 
the  premises  covered  by  PMI  are 
not  alarmed  at  all." 


Tennis  talent 

The  profession  of  pharmacy 
appears  to  have  a  wealth  of  tennis 
playing  talent,  judging  by  the 
success  of  the  recent  tournament 
organised  by  Essex  pharmacist 
Maurice  Waldman.  The 
tournament,  held  at  the  Clearview 
Tennis  Centre  in  Brentwood, 
attracted  a  broad  spectrum  of 
pharmacists  and  was  thoroughly 
enjoyed  by  everyone,  says  Mr 
Waldman.  The  winning  ladies 
finalist  was  Lynn  Parker  and  in  the 
men's  final  a  team  of  Ian  Scott 
(pictured  above)  from  Southend 
and  Stan  Orlans  from  London  beat 
Mr  Waldman  and  his  partner 
Martin  Shepsman.  Despite  the  lack 
of  sponsorship  the  organisers  are 
hopeful  that  the  event  will  become 
an  annual  one. 
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Unichem  bid  for 
Macarthy  —  others 
wait  in  the  wings? 


Unichem  joined  the  battle  with 
Grampian  last  week  for  Macarthy 
and  its  pharmacy  and  healthstore 
groups,  veterinary  and 
pharmaceutical  manufacturing 
arms,  and  distributor  Farillon. 
However,  the  besieged  board  told 
shareholders  it  was  unable  to 
recommend  either  Unichem's  £73m 
or  Grampian's  revised  £64m  bids 
"for  the  time  being"  because  of  the 
"level  of  interest  expressed  by 
others"  in  buying  the  company. 

Chief  executive  Peter  Dodd 
describes  the  Unichem  approach  as 
the  "friendliest  non-recommended 
bid  in  history".  He  says  it  is  a 
sensible  and  straightforward  offer  to 
merge  two  complementary 
businesses  to  provide  considerable 
synergies. 

If  successful  Unichem  would 
continue  to  run  the  175  Savory  & 
Moore  pharmacies  as  a  managed 
chain  but  would  convert  some  of  the 
smaller  units  to  franchises  to  add  to 
their  present  16-strong  stock. 
Unichem's  loan  and  guarantee 
scheme  for  independents  will 
continue  alongside  the 
development  of  the  franchise 
holding  which  finance  director  Jeff 
Harris  said  would  "slow  rather  than 
stop"  over  the  next  two  months. 

Peter  Dodd  says  that  many  of 
Savory  &  Moore's  pharmacies  are 
too  large  for  a  single  franchisee,  and 
have  a  higher  than  average  reliance 
on  OTCs  (around  50  per  cent  of 
turnover).  The  OTC  business  would 
immediately  pass  to  Unichem  but 
the  prescription  business  was  tied  to 
Medicopharma  —  earlier 
purchasers  of  Macarthy  wholesale 
interests  —  for  five  years. 

Medicopharma  currently  offer 
Savory  &  Moore  9.5  per  cent 
discount  —  this  will  be  reviewed  in 
September.  If  Medicopharma  then 
fail  to  come  within  0.5  per  cent  of 
discounts  offered  by  other 
wholesalers  Savory  &  Moore  are 
allowed  to  buy  ethicals  elsewhere.  If 
their  bid  for  Macarthy  is  successful 
Mr  Dodd  says  Unichem  will  make  a 
competitive  tender  for  this  business. 

Unichem  expect  the  purchase  of 
Savory  &  Moore  to  give  them  access 
to  the  higher  OTC  manufacturer 
discounts  they  say  are  available  to 
chains  rather  than  wholesalers. 

The  dialysis  and  bespoke 


prescription  services  offered  by 
Macarthy  Pharmaceuticals  will  help 
Unichem  penetrate  further  into  the 
hospital  market,  Mr  Dodd  says.  And 
Farillon,  described  in  Unichem's 
offer  document  as  "the  leading  UK 
specialist  distributor  of 
pharmaceutical  products",  would 
gain  Unichem  agency  lines  Ever 
Ready  and  Pharmaton.  "Our  30 
representatives  would  increase  their 
portfolio  with  a  parallel  range." 

Mr  Dodd  says  Unichem  has 
been  attracted  to  the  veterinary 
business  for  some  time  because 
their  expertise  in  dealing  with 
pharmacists  would  assist  in  dealing 
with  another  professional  group. 
The  Macarthy  veterinary  arm 
comprises  of  Dales  (manufacturing), 
Arnold  (marketing),  and  Willington 
(wholesaling). 

Ambivalence 

The  place  of  the  Macarthy  health 
food  interests  —  Lifecycle  and 
Nature  Stores  —  in  Unichem's  plans 
is  less  certain.  Mr  Dodd  says  he  is 
ambivalent  to  them  and  will  need 
time  to  determine  policy. 

Unichem  have  offered  seven  of 
their  shares  and  420p  cash  for  every 
six  Macarthy  shares:  this  valued 
Macarthy  shares  at  262p  which  stood 
at  254p  as  C&D  closed  for  press, 


Surgikos  and  Johnson  &  Johnson 
Patient  Care  have  merged  to  form 
Johnson  &  Johnson  Medical, 
creating  "one  of  the  UK's  largest 
manufacturers  of  healthcare 
products". 

Managing  director  at  Surgikos, 
and  now  md  at  the  new  company, 
William  Strachan,  said  the  merger 
resulted  from  two  years  of  planning. 

The  newly  formed  company  will 
be  divided  into  three  divisions: 
Wound  Care,  Theatre  Products  and 
Hospital  Services. 

Marketing  director  Bruce 
Collings  explained  that  the  new 
structure  "ensures  that  we  can  focus 


compared  with  165p  when  the 
original  Grampian  bid  was  made  and 
232p  before  Unichem  entered  the 
fray. 

At  present  Unichem  is  70  per 
cent  owned  by  pharmacists.  A 
successful  bid  would  dilute  this  to 
around  50  per  cent,  with  the  issue  of 
around  34  million  shares,  says  Jeff 
Harris,  while  the£20m  cash  element 
of  the  offer  and  Macarthy's  £15m 
debt  would  give  gearing  of  between 
35  and  40  per  cent. 

When  Unichem  floated  last 
November  its  rights  issue  raised 
£26m:  1990  turnover  was  £873m 
with  pre-tax  profits  of  £16.3m. 
Macarthy  interms  last  week  showed 
15  per  cent  growth  in  pre-tax  profits 
to  £2. 75m  on  £102m  turnover. 

Other  possible  competitors  for 
Macarthy  include  AAH  (129 
pharmacies,  80-plus  franchised)  and 
Allen  Lloyd  (633  pharmacies,  191 
healthfood,  181  drug  stores  and  four 
opticians). 

Unichem  would  invite  both 
Macarthy  chief  executive  Ian 
Parsons  and  chairman  John  Read  to 
join  the  board,  the  former  as  an 
executive  director  and  the  latter  as 
non-executive  director  for  one  year. 
Stephen  Oakley  and  Colin  Warrilow 
would  be  asked  to  continue  the 
respective  responsibilities  for  agency 
and  manufacturing. 


our  efforts  on  specialist  areas...  in 
addition  to  providing  the  single 
source  supply  benefits  which 
customers  will  derive  from  the 
merger". 

The  existing  Johnson  & 
Johnson  site  at  Gargrave,  North 
Yorkshire,  has  been  allocated  over 
£10  million  to  fund  expansion  and 
investment  in  new  facilities.  The  site 
will  also  be  that  of  the  company's 
national  distribution  centre. 

Customers  should  now  place 
orders  with  the  customer  service 
centre,  Johnson  &  Johnson 
Medical,  Coronation  Road,  Ascot, 
Berks  SL5  9EY,  tel:  0344  872626. 


PPRS  profits 
question 

The  Government  has  refused  to 
estimate  the  financial  implications 
of  the  Pharmaceutical  Price 
Regulation  Scheme  for  the 
profitability  of  drug  companies  and 
the  cost  of  drugs  to  the  NHS. 

Mrs  Virginia  Bottomley,  the 
Health  Minister,  said:  "It  is  not 
possible  to  estimate  the  impact  of 
the  PPRS  on  company's 
profitability  or  the  NHS  drugs  bill 
since  that  would  depend  on  what 
the  level  of  drug  prices  might  be  or 
what  other  expenditure  controls 
might  exist  in  the  absence  of  the 
agreement." 

The  Minister  told  Mr  Tarn 
Dalyell  (Lab)  that  at  June  30, 1991, 
there  were  38  parallel  import 
licence  holders  of  which  32  held 
wholesale  dealer's  licences. 

Mr  Dalyell  asked  if  the  Health 
Department  had  any  plans  to 
commission  research  into  the 
number  of  traditional  Indian  and 
Chinese  medicines  available  in  the 
UK  without  a  product  licence. 

Mrs  Bottomley  answered: 
"Medicinal  products  are  evaluated 
when  an  application  for  a  product 
licence  is  made.  This  action  would 
be  taken  on  any  such  application." 


Glaxo 
confirm  first 
six  agencies 

Glaxo  have  agreed  terms  for  their 
new  agency  distribution 
arrangements  with  the  six 
wholesalers  who  have  been  part  of 
the  pilot  programme. 

The  six  wholesalers  are  AAH 
Pharmaceuticals,  Unichem,  Hall 
Forster,  L.  Rowland  &  Co, 
Medicopharma  and  Hamiltons. 
Under  the  new  scheme  wholesalers 
will  get  an  agency  fee  instead  of 
buying  the  products  and  reselling  at 
a  profit  (C&D  April  13  p620  and 
April  20  p675). 

"We  do  not  anticipate  there  will 
be  any  significant  change  to  the 
overall  level  of  discounts  currently 
available  to  pharmacists,"  says  the 
company. 

Glaxo  and  the  PSNC  have 
agreed  to  maintain  regular 
discussions  as  the  new  arrange- 
ments develop,  says  the  company. 

The  six  wholesalers  handle 
some  two-thirds  of  Glaxo's 
distribution  in  the  UK.  Current 
wholesale  terms  will  be 
discontinued  by  October  1,  after 
which  the  new  arrangements  will  be 
phased  in. 


New  member  for 
J&J  family 
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nichem  off 
the  mark  in 
EPOS  race 


Unichem  are  launching  their 
Unipos  electronic  point  of  sale 
system,  claimed  to  be 
"straightforward  and  affordable" 
and  suitable  for  use  by  single 
pharmacies  or  national  groups.  It 
uses  a  hand-held  bar  code  scanner 
through  an  IBM  8086  driven  till  unit 
to  monitor  sales  for  a  system  that 
can  provide  OTC  management 
data,  and  incorporates  the  Chemist 
&  Druggist  product  and  price 
update  service. 

Deputy  sales  director  Tony 
Foreman  says  top-line  benefits  of  all 
system  variants  are  that  pharmacists 


can:— 

□  update  prices  and  product  files 
weekly  with  C&D  and  Unichem  data 

□  monitor  promotional  activity 
identifying  fast  and  slow  sellers 

□  identify  discounts  taken  on 
goods  purchased 

□  minimise  out  of  stocks,  produce 
own  stock  take 

□  alert  pharmacist  to  P  sales,  stop 
unsupervised  P  sales 

□  automatic  re-order  from 
Unichem,  in  packs  if  required 

□  increase  profitability. 
Purchase    price  includes 

installation  by  an  engineer,  training 


Medical  side 
holds  up  for 
Philip  Harris 
as  profits  fall 

Philip  Harris  Holdings,  suppliers  to 
medical,  educational,  scientific  and 
industrial  markets,  have  announced 
a  5  per  cent  drop  in  operating 
profits  to  £1 .95  million  on  turnover 
down  11  per  cent  to  £67.3m 
(£75.6m)  for  the  year  ending  March 
31,  1991. 

However,  turnover  from  the 
medical  division  increased  by  8.4 
per  cent  to  £46.5m  and  operating 
profit  improved  by  9.5  per  cent  to 
£932,000. 

In  a  statement  to  shareholders 
chairman  John  Haller  said  despite 
the  effects  of  the  new  NHS  contract, 
the  company's  wholesale  operation 
"continued  to  expand 
commendably".  A  "small  loss"  was 
incurred,  however,  on  the 
company's  sale  of  its  share  in 
Primary  Healthcare  Training 
Services,  he  said. 

Mr  Haller  announced  his 
retirement  and  welcomed  his 
successor  Robert  Jordan. 


on  site,  a  dedicated  shop-hours 
helpline  plus  on-screen  help.  One 
year's  on-site  maintenance  plus 
price  and  software  updates  come 
with  a  purchase  price  of  £4,995 
(£5,995  for  four  year  maintenance). 

Master  Stand  Alone  can  operate 
in  isolation  or  linked  through 
branch  management  software  to 
other  pharmacies.  The  Master 
Network  system  links  a  master  POS 
unit  to  any  number  of  slave 
terminals  (one  year  maintenance 
£5,595  plus  £3,095  for  each  slave; 
four  year  £8,595  and  £4,695 
respectively). 

Also  available  is  the  Uninet  Plus 
system  where  an  IBM  compatible 
computer  drives  remote  slave 
terminals  at  POS  with  all 
transactions  monitored  by  a  Uninet 
Plus  Controller. 

Prices  for  this  and  the  Group 
Consolidation  system  are  available 
on  application. 

David  Walker,  management 
services  director,  says:  "The  Unipos 
system  will  be  of  tremendous  benefit 
to  all  pharmacists,  and  has  far 
reaching  implications  for  the 
profitability  and  growth  of  their 
businesses." 

•  The  cost  of  C&D  updates 
(supplementary  to  the  annual  C&D 
subscription)  is  included  in  the 
Unipos  price  structure. 


IN  THE  CITY 


Renewed  hopes  of  an  upturn  in  the  UK  economy  have  sent  share 
prices  to  a  record  high.  The  Footsie  index,  covering  the  top  100 
companies,  surged  ahead  earlier  this  week  to  hit  a  new  peak  as 
traders  were  caught  out  by  a  shortage  of  stock.  The  market's 
optimism  has  been  fuelled  by  the  recent  cut  in  interest  rates, 
expectations  of  low  inflation  by  the  year-end,  as  well  as 
speculation  that  the  economic  summit  in  London  would  lead  to 
concerted  international  efforts  to  revive  the  world  economy. 

As  a  result  there  is  a  growing  body  of  opinion  that  the 
government  may  be  preparing  for  general  election  this  Autumn. 

Against  this  background  shares  prices  in  the  health  and 
household  sector  have  continued  to  be  firm,  reflecting  its 
defensive  qualities.  Although  pharmaceutical  stocks  have 
outperformed  the  market  by  a  significant  margin  this  year,  some 
City  analysts  believe  that  the  sector  is  near  its  peak.  If  an 
economic  upturn  becomes  more  apparent  they  believe  investors 
will  switch  out  of  pharmaceuticals  to  more  cyclical  industries 
such  as  construction  and  engineering.  In  addition,  UK 
institutions  have  stayed  largely  on  the  sidelines  and  already  have 
sizeable  holdings  in  the  sector. 

After  an  electrifying  sprint  last  month  Glaxo  shares  have  been 
subdued,  as  buyers  shifted  their  interest  to  Smithkline  Beecham 
and  Wellcome.  In  particular  the  limelight  has  turned  on 
Wellcome  because  of  persistent  rumours  that  it  is  about  to  link- 
up with  Id's  pharmaceuticals  division. 

Although  Fisons  is  also  regarded  as  a  possible  partner  for  the 
besieged  chemicals  giant  many  City  observers  regard  Wellcome 
as  a  more  natural  candidate,  because  it  has  a  complementary 
product  range  to  ICI  and  a  similar  corporate  culture. 

The  takeover  battle  for  Macarthy  is  set  to  hot  up  further  as 
the  market  braces  itself  for  another  bidder  to  enter  the  fray. 
Unichem  has  now  outbid  Grampian  Holdings  with  a  £73m 
takeover  offer,  but  market  commentators  believe  there  is  still 
some  scope  for  an  improvement.  The  bid  terms  involve  a 
package  of  Unichem  paper  and  some  cash,  but  analysts  say  that 
it  may  have  to  improve  the  cash  element  to  clinch  the  quarry. 
Moreover,  there  is  also  speculation  that  Lloyd's  Chemist  may  also 
join  the  battle,  although  in  other  quarters  this  is  regarded  as 
unlikely.   


Original  Additions 

Original  Additions  have  bought 
the  worldwide  rights  to  the 
Eyelure  brand  name  for  an 
undisclosed  sum.  The  company 
plans  to  change  its  name  to  Nobel 
Consumer  goods  and  concentrate 
on  skin  care,  oral  care,  hair  care 
and  fragrances.  "We  control  the 
eyelash  industry  around  the  world 
right  now".  Eyelure  products  are 
manufactured  under  contract,  and 
Original  Additions  intend  to  use 
the  same  contractors. 

Kodak  content 

A  settlement  has  finally  been 
reached  between  Kodak  and 
Polaroid  on  their  long  running 
patent  dispute  (C&DOct  20,  p712). 
Polaroid  had  charged  that  Kodak 
had  infringed  their  patents  when 
they  entered  the  instant  camera 
markets  in  the  1970s.  Kodak  have 
since  withdrawn  from  this  market. 
Polaroid  were  awarded  damages 
$909.5m  at  the  end  of  last  year.  In 
the  new  settlement  Eastman 
Kodak  will  pay  Polaroid  $925m 
and  both  parties  have  agreed  to 
dismiss  further  appeals. 

N&P  warehouse 

Nurdin  &  Peacock's  new 
120,000sq  ft  warehouse  in 
Sheffield  opens  for  trading  on 
Monday.  The  warehouse,  located 
near  the  Hillsborough  football 
stadium,  is  the  company's  43rd 
branch. 


May  sales  volume 

The  retail  sales  volume  for  May, 
seasonally  adjusted,  is  118.2 
(1985  =  100).  In  March  to  May  sales 
were  1  percent  higher  than  in  the 
previous  three  months  but  1  per 
cent  lower  than  in  the  same  period 
a  year  earlier.  There  was  a 
decrease  of  £36m  in  the  amount  of 
outstanding  consumer  credit  in 
May,  compared  to  a  rise  of  £335m 
in  April. 

Sanofi  silent 

Sanofi  (UK)  would  not  comment 
on  a  recent  press  report  that  its 
parent  company  intends  to  sell 
international  Laboratories.  Sanofi 
acquired  International 
Laboratories  in  1989  to  gain  access 
to  the  UK  OTC  market.  However, 
earlier  this  year  Sterling  Drug  and 
Sanofi  combined  their  worldwide 
marketing  operations  in  a 
"strategic  alliance"  (C&D  Jan  19). 


Advance  information 


Retail  Solutions  91  (Formerly 
EPoS/EFTPoS).  International 
conference  at  Alexandra  Palace,  London, 
September  10-13.  Details  from  Sue 
Newman  on  0273  722687. 
International  Federation  Societies  of 
Cosmetic  Chemists  (IFSCC). 
Conference  on  "Cosmetics  and 
environment",  Helsinki,  Finland, 
September  11-13.  Details  from  Ursula 
Rytomaaon  +3850134511. 
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APPOINTMENTS 


Barclays 


emRPRise 


BARCLAYS  ENTERPRISE,  serving  the  Independent  Pharmacy,  are  expanding 
their  delivery  areas. 

Representatives  are  required  for  the  following  areas: 

Home  Counties  &  Kent 
West  Midlands 

South  East  &  South  West  London 
Southampton  &  South  Coast 
Scotland 

Salary  by  negotiation  and  excellent  package  offered  comprising  of: 

Company  Healthcare 
Company  Pension 
Company  Car 

Reply  in  writing  with  CV  to  Jeff  Poole,  Sales  Director,  Barclays  Enterprise, 
Furlong  Road,  Tunstall,  Stoke  on  Trent,  ST6  5TZ 


COMMUNITY  PHARMACIST 
(MANAGER)  DUBLIN  CITY  CENTRE 
SALARY  —  £20,000 

An  established  pharmaceutical  company 
invites  applications  for  the  position  of 
manager  of  a  retail  pharmacy  in  the  busy 
Grafton  street  area  of  Dublin.  Experience  in 
retail  pharmacy  is  preferable  and  an  interest 
in  alternative  medicine  essential. 

Attractive  job  package  for  a  committed 
individual. 

All  applicants  must  be  members  of 
Pharmaceutical  Society  of  Ireland. 

Applications  to: 
The  Personnel  Manager,  50  Pembroke  Road, 
Dublin  4  Eire. 


AGENTS 


FAST  EXPANDING 
SH0RTLINE  WHOLESALER 

requires  Agent  for  sales  in  the  South 
Manchester/Cheshire,  Staffs/Derbyshire 
areas. 

Only  Agents  with  existing  contacts  need 
apply.  No  Messers. 

Apply  in  writing  in  first  instance  to: 
Mr.  D.  Buckley,  34  Westleigh  Lane, 
Leigh,  LANCS  WN7  5JE 
or  telephone  0942  6791 58 
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AGENTS 


AMAGEN 

Applicants  invited  to  distribute  (Liptip  and 
Eyetip)  through  all  areas  into  pharmacy  and 
drugstore  outlets. 

Good  commission  structure  available. 

For  details  contact: 

Mr  Orchel 
Tel  (0703)  869820 


ANNOUNCEMENTS 


NOTICE 


RUSCH  UK  LTD  state  that  four  batches  of  their  PORTABAG 
1  Litre  Drainage  Bag,  Cat  No.  800200  have  been  recalled 
A  small  proportion  of  these  bags  which  are  supplies  sterile,  in 
boxes  of  ten,  may  be  found  to  have  split  along  the  side  of  the 
pouch  in  which  they  are  packaged. 

The  batch  numbers  concerned  are  E3 1 1 601 ,  E3 1  1 602, 
E3 1 1 71 1  and  E31 1 81 4.  These  were  received  by  wholesalers 
since  May  of  this  year.  The  wholesaler's  stock  of  these 
batches  has  already  been  withdrawn. 

If  any  of  these  products  are  found  by  chemists  or  users  in  this 
condition,  will  they  please  return  them  to  their  wholesaler 
who  will  replace  them,  free  of  charge.  All  out  of  pocket 
expenses  will  be  reimbursed  on  request. 


LABELLING  SYSTEMS 


Suppliers  of  over  4500  systems 
to  the  Profession  since  VKW 


I  Send  (or  your  FREE  videotape  on  our  I 
f,      EPOS  or  PMR  systems  today!  j 


[  Every  JRC  system  carries  a  2-month  I 
j         money -back  Guarantee!  I 


other  system  comes  remotely  near! 

JJiX  «S»^  PHARMACY 


SYSTEMS 


K.H.WOODFORD  b  Co.  Ltd.  RING  NOW  (0202)396272 


LABELLING  SYSTEMS 


WHAT'S  NEW  FROM  CHEMTEC 


THE  NEW 
ALCHEMIST  2000 
FULLY  FEATURED 
P.M. R.  LABELLING 
SYSTEM  NOW 
GIVES  EVEN 
MORE VALUE 
AT 

NO  EXTRA  COST. 


WHY  NOT  CALL  ALISON 


Q.I.D.S.  Thequick 
intelligent  dosage  entry 
system  which  is  so  clever 

neither  you  nor  your 
locums  need  to  remember 
codes. 

MULTI-USER.  For 

the  busy  dispensary 
ALCHEMIST  2000  comes  in 
multi-user  form  where  you 
can  connect  more  systems 
together  without  com- 
promising our  famous 
speed. 

CHEMTEC  SYSTEMS  LTD. 


ADDING  FEATURES  THAT  MAKE  LIFE  EASIER. 


PRODUCTS&SERVICES 


£29  .50  per  week 

could  save  your  business. 


This  is  the  affordable  cost  of  Pharmacy  s  foremost  EPoS  system 
from  Fairscan,  that  could  save  you  lost  profit 
save  you  overbuying 
save  you  lost  sales 
save  you  loss  from  theft, 
save  you  overinvesting  in  stock 
In  fact  could  save  you  more  than  it 
costs!  Fairscan  Business  Master  EPoS 
systems  can  now  supply  the  answer 
whether  you  are  a  small  indepen- 
dent pharmacy  or  multiple  group. 
There's  no  better  time  to  save  your 
business. . .  contact 

,:,This  cost  is  for  a  single  till  pharmacy,  over  EoSrenon  nrt  fl"7Ai  0(12000 

five  years  using  the  Fairscan  Rental  Plan.  rairSCail  Oil  U  /U  J 

Subject  to  Status  l4a  High  St.  Lyndhurst  Hants  S043  7BD 

Other  options  will  vary  this  figure. 


5  "031885"009511 " 

BUSINESS 

MASTER 


SHOPFITTINGS 


^         )/\/^P~^          '  '*Lt  ^*C>^;,■  ''"LSION  l*H^>  SHU        M  (0/72)  323/63  *uq>j 

STOCK  FOR  SALE 

1  BfS^ 

r 

DISPENSARY  AND  \ 
PHARMACY  FITTINGS  1 

Designed  &  made  by  the  trade 
Easily  Adjustable  Shelves 
Made  in  Melamine  Board. 

EXDRUM 

_  STOREFITTERS- 


0626  ■  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK,  OLD  NEWTON  ROAD, 
HEATHFIELD,  DEVON,  TQ1 2  6UT 


124 


CHEMIST  &  DRUGGIST  20  JULY  1991 


Busiiiesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

SOUTHAMPTON  -  Colemans 
Pharmacies.  Pharmacist  re- 
quired by  a  small  independent 
company.  Rewarding  position 
for  an  enthusiastic  person.  Job 
share  welcome.  Phone  Mr  T. 
Barlow,  0703  775300. 

Nr.  BRIDGEND,  MID  GLAM.  - 
Superintendent  pharmacist 
required  for  large  modern  phar- 
macy. Excellent  staff  and  con- 
ditions. 48  hour  week.  £30,000. 
Tel:  0656  734253  (day),  0656 
730238  (after  7pm). 

COVENTRY  -  Enthusiastic 
pharmacist  required  to  manage 
modern  pharmacy  in  pleasant 
suburb.  Attractive  salary  pack- 
age. Newly  registered  or  locums 
considered.  Tel:  0203  614365. 

WEYBRIDGE,  SURREY  -  Man 
ager  required  with  drive  and 
enthusiasm  to  run  a  pharmacy. 
Five  day  week,  easy  hours.  Good 
supporting  staff.  Salary  by 
negotiation.  Tel:  0932  568069. 

NEW  CROSS,  LONDON  SE14  - 
Newly  registered  pharmacist 
required  for  a  developing  phar- 
macy. Good  supporting  staff. 
Phone:  081-692  5807. 


 LOCUMS  

BOLTON,  LANCS  -  Locum(s) 
required  for  evening  work  7- 
10pm.  Also  Saturday  &  Sunday 
daytimes.  Please  contact  0204 
23127  anytime. 

MANCHESTER  -  Saturday 
locum  required  on  long  term 
basis.  Tel:  061-224  7747. 

CORBY/KETTERING  -  Long 
or  short  term  full-time  locum 
required  for  recently  refitted 
community  pharmacy  (Satur- 
day half-day).  Good  supporting 
staff.  Ring  Mrs  Pearson,  0533 
872191. 

HEMEL  HEMPSTEAD,  HERTS 

-  Long-term  locum  required  for 
6-8  weeks  from  August  4th. 
9am  -  7pm  Mon  -  Fri.  Tel: 
R.  Thompson,  081-575  1816. 
SHEERNESS  -  Long-term 
locum  required.  Free  flat  avail- 
able above  shop.  Tel:  0795 
875531. 


PRE-REGISTRAT10N 

PRE-REGISTRATION  graduate 
or  experienced  technician  re- 
quired for  busy  pharmacy  in 
East  London  starting  end  of 


August  1991.  Five  day  week. 
Contact  081-534  2394  during 
business  hours. 


SITUATIONS  WANTED 

PHARMACIST  seeks  regular 
Mondays  &  Tuesdays  as  from 
August  12th  onwards.  Will 
travel  up  to  30-40  miles  north 
of  London.  Tel:  081-952  3143 
after  8pm. 


FOR  SALE 

CHEMTEC  ALCHEMIST  2000 

-  Brand  new  computer  system 
never  used.  Good  reason  for 
sale.  Phone  for  details.  031- 
337  1604. 
UPMARKET  drugstore  shopfit- 
tings  for  sale.  Includes 
counters,  tegomettal  gondola 
shelving,  perfumery  cabinets, 


pricing  guns,  tills  &  safe.  Buyer 
to  collect.  For  further  details 
phone  071-277  9916. 


 WANTED  

KIRBY-LESTER  KL8  tablet 
counter  in  good  condition 
required.  Tel:  0204  883220. 


HOLIDAY  LETS 

BATH  -  Why  not  book  a  few  days 
in  Bath?  Pharmacist  has  super 
central  apartment  available.  For 
full  details  please  ring  0453 
873291  or  fax  0453  878565. 

SAOBRAS  DE  ALPORTEL, 
ALGARVE,  PORTUGAL  - 
Five-,  three  and  two-bedroom 
villas  with  swimming  pool  and 
tennis  court.  Hill-top  position. 
Faro  airport  20  mins.  Tel:  081- 
761  7296  (day),  081-764  2869 
(evenings). 


Free  once-only  entries  in  "Business  Link"  (maximum  30  words) 
are  restricted  to  community  pharmacy  subscribers  of  Chemist  & 
Druggist.  No  box  numbers  or  trade  advertisements  will  be  permit- 
ted. Acceptance  is  at  the  discretion  of  the  publishers  and  depends 
upon  space  being  available.  Send  your  proposed  wording  to 
"Business  Link",  Chemist  &  Druggist,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW.  Include  your  name,  the  full 
name  and  address  of  your  pharmacy,  or  your  personal  registration 
number,  and  a  day-time  telephone  number.  Alternatively,  leave 
the  details  on  our  special  answering  service. 

PHONE  24  HOURS  ON  0732  359725 


Please  mention  "C&D  Business  Link" 
when  responding  to  advertisements  on  this  page. 
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About  people 


Norwich  celebrates 
traditional  pharmacy 


The  Victorian  pharmacy  in  the 
Bridewell  Museum,  Norwich,  came 
to  life  this  week  as  local  pharmacists 
manned  their  exhibit  to  explain  how 
pharmacy  was  practised  in  times 
gone  by,  while  at  the  same  time 
updating  the  public  on  present  day 
professional  skills. 

The  exhibition  was  planned  by 
the  Norwich  Branch  of  the  Royal 
Pharmaceutical  Society  to  mark  the 
Society's  sesquicentenary.  It  was 
opened  jointly  by  Mr  Richards  and 
Society  president  David  Coleman, 
who  is  a  branch  member. 

Mr  Coleman  said  he  was  sure 
pharmacy  could  meet  the 
challenges  of  the  future  as  well  as 
not  losing  the  valuable  work  of  the 
past.  "Perhaps  those  visiting  the 
exhibition  this  week  will  get  an 
insight  into  not  just  the  history  of 
the  profession,  but  its  future  aims 
and  ambitions,"  he  said. 

Garnett  Mitchell,  who  this  year 
celebrated  50  years  on  the  Register, 
was  "pharmacist"  on  the  first  day  of 
the  "working  week",  Monday,  July 
15.  He  said  he  was  so  rushed  off  his 
feet  he  had  not  been  able  to  close 
for  lunch! 

Mr  Mitchell,  who  was 
apprenticed  in  the  1930s, 
demonstrated  the  art  of  pill  rolling 
using  Blue  Tac.  Study  of  the 
pharmacy  prescription  book 
showed  the  price  differential  for 
white,  silver  and  gold  pills  with  the 
same  ingredient  ranged  from  Is, 
1  /6d  and  2/6d  a  dozen  respectively. 

The  pharmacy  was  donated  to 
Bridewell  Museum  in  1985  by 
pharmacist  John  Newstead  who 
built  up  the  collection  over  25  years. 
Mr  Newstead  came  to  Norfolk  in 
1960  and  opened  a  pharmacy  in 
Sprowston.  The  pharmaceutical 
artefacts  and  fittings  came  from 
some  78  East  Anglian  pharmacies, 
the  exception  being  some  items 
from  Boston,  Lines. 

Mr  Newstead,  who  took  his  turn 
in  manning  his  pharmacy  during  the 
week,  is  planning  to  show  the 
remaining  one  third  of  his  original 
collection  in  a  building  in  his  garden 
where  the  entire  collection  was  first 
displayed  to  the  public  from  1977  to 
the  time  it  was  transferred  to 
Bridewell.  In  those  eight  years  Mr 
Newstead  had  over  1,000  visitors, 
including  a  pharmacist  from  Papua, 
New  Guinea. 


Arwel  Richards,  chairman  of  the  Norwich  Branch  of  the  Royal 
Pharmaceutical  Society,  tries  his  hand  at  pill  rolling  in  the  Victorian 
pharmacy  exhibit  in  the  Bridewell  Museum,  Norwich,  supervised  by 
RPSGB  president  David  Coleman.  Local  pharmacists  manned  the 
pharmacy  this  week  to  mark  the  Society's  sesquicentenary  celebrations, 
and  to  explain  to  the  public  the  ancient  manipulative  arts 


DEATH 


Wibley.  On  July  13,  Mr  William 
Keith  Wibley,  MRPharmS,  The 
Windmill,  Stone  Hill,  Sellindge, 
Ashford,  Kent.  Mr  Wibley 
registered  in  1953.  A  former 
Chemist  &  Druggist  journalist,  Bill 
Wibley  startedlife  in  industry  where 
he  spent  some^O  years  working  for 
Evans  Medical  and  BDH  before 
joining  Regent  Laboratories  where 
he  became  first  production  and  then 
technical  director.  He  left  to  set  up 
in  community  pharmacy  and 
established  a  group  of  shops  in  Kent 
which  he  ran  with  his  wife  Mary  for 
12  years.  After  selling  up  he  joined 
C&D  in  1988  and  was  on  the  staff 
for  two  years  before  the  lure  of  retail 
became  too  much  for  him,  once 
again.  He  left  in  January  1990  and 
bought  another  business  in  Kent. 

Bill  was  a  wise  pharmacist,  and  a 
warm  hearted  man  with  a  puckish 
sense  of  humour.  His  experience  of 
the  profession  was  much  valued  at 
C&D.  His  love  of  pharmacy  was 
passed  on  to  two  of  his  four 
children. 

Bill's  eldest  son,  Keith  Wibley, 
registered  in  1989  and  is  presently 
studying  for  a  PhD  at  King's 
College,  while  his  second  daughter, 
Jane,  graduated  from  Aston 
University  this  year.  His  eldest 
daughter,  Claire,  is  a  town  planner, 
while  Stephen  is  still  at  school. 


APPOINTMENTS 


Professor  Malcolm  Hooper, 

reader  at  Sunderland  Polytechnic's 
School  of  Pharmaceutical  and 
Chemical  Sciences,  has  been 
appointed  vice-chairman  and 
chairman  elect  of  the  Society  for 
Drug  Research. 

The  British  Council  has  agreed 
to  support  a  new  exchange 
agreement  between  his  department 
and  the  University  of  Gulbarga  in 
India,  focussing  on  the  development 
of  drugs  to  combat  malaria. 

Lagap  Pharmaceuticals  are 
expanding  their  sales  and 
marketing  department  with  Stan 
Rogers  as  national  sales  manager. 
He  is  joined  by  a  team  of  key 
account  managers  —  Alan  Ivison, 
Keith  Thomas,  Richard  Hanson 
and  Karen  Stevens.  Ian  Capstick, 
hospital  sales  executive  will  be 
responsible  for  the  company's  range 
of  cytotoxics  and  hospital  products. 
Ms  Stevens  will  also  handle  the 
company's  marketing  activities  with 
Christine  Whitworth,  who  was 
recently  appointed  secretary/ 
co-ordinator. 


Dr  Jane  Feely  (left)  and  Sarah 
Purcell  (right)  have  been  appointed 
respectively  News  and  Beauty 
Editors  on  Chemist  &  Druggist. 

Sarah  Purcell,  C&D's  Beauty 
Reporter  since  January  this  year, 
gained  a  BA  in  English  and  French 
at  Leeds  University  in  1988.  Since 
then  she  has  worked  on  two 
Financial  Times  newsletters  for  a 
year  before  joining  the  Benn 
Graduate  trainee  scheme.  She 
worked  as  a  reporter  and  sub-editor 
on  Benn's  Cabinet  Maker  for  a  year 


before  joining  C&D. 

Jane  Feely  (nee  Broomhead) 
studied  pharmacy  at  the  University 
of  Bath,  graduating  in  1984,  and 
going  on  to  complete  her 
preregistration  training  at 
Northampton  General  Hospital. 
Her  PhD  was  taken  at  Nottingham 
University.  Jane  also  had  a  spell  in 
community  pharmacy  in  Beverly, 
North  Humberside,  and 
immediately  prior  to  joining  C&D  in 
May  last  year,  was  employed  as 
Assistant  Editor  on  MIMS. 
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THE  NATIONAL  EXHIBITION 
FOR  TODAY'S  MODERN  PHARMACIST 

Wembley  Exhibition  Centre, 
London 

29  and  30  September  1991 

CHEMEX  MOVES  TO  WEMBLEY! 


Chemex  '91  will  be  staged  at  the  brand  new  Wembley  Exhibition  Centre,  easily 
accessible  by  public  and  private  transport,  with  parking  for  over  2000  cars.  Access  to  all 
major  routeways  could  not  be  easier  -  M25,  Ml,  M40,  M3,  M4  are  all  close  by. 
The  show  itself  offers  todays  modern  pharmacist  the  best  ever  opportunity  to  see, 
discuss  and  experience  all  the  very  latest  in  retail  pharmacy. 
Exhibitors  from  every  part  of  the  industry  will  be  at  the  show  including: 

Pharmaceuticals  Photography 

Toiletries  Babycare 

Cosmetics  Shop  Fitting  Products 

Fragrancies  Computer  and  Software  solutions 

NPA  Village  -  more  NPA  Suppliers  than  ever  before 
New  for  Wembley  this  year! 
A  special  fully  staged  Advisory  and  Demonstration  Area,  featuring  hourly 
demonstrations  and  shows  for  pharmacists  and  counter  assistants.  A  packed  events 
diary  will  include  vital  topics  for  today's  Pharmacy  -  Staff  Training,  Sales  Techniques, 
Product  Knowledge,  Counter  Prescribing  and  many  more! 

*  Discount  Vouchers  -  money  off  voucher  scheme  with  orders  placed  at  the  show.  Save 
the  cost  of  your  visit. 

❖  Weekend  Breaks  -  travel  accommodation  and  theatre  at  low  prices.  See  the  show 
and  thoroughly  enjoy  yourself! 

Today,  more  than  ever,  the  modern  pharmacy  has  to  be  an  efficient,  well  run  and 
profitable  business.  A  visit  to  Chemex  '91  offers  the  best  opportunity  to  make  sure  it  stays 
that  way. 

Telephone  081-302  7215  or  complete  and  return  the  coupon  for  your  complimentary 
tickets. 


r 


Please  send  me . 


free  tickets  for  Chemex  '91 


NAME  . 


COMPANY . 
ADDRESS  _ 


POSTCODE . 


7*/ 


29-30  SEPTEMBER  1991 
WEMBLEY  EXHIBITION 
CENTRE  ■  WEMBLEY 


Please  lick  as  required 

I  am  interested  in  more  information  I  I 
on  Special  Weekend  Breaks  I  1 

MGB  Exhibitions  Ltd.  Marlowe  House,  109  Station  Road,  Sidcup,  Kent  DAIS  7ET 
Telephone:  081  302  721S 


Please  send  me  discount 
vouchers  to  be  used  at  Chemex  '91 
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THREE    PEARS    WHOLESALE    CASH    &    CARRY  LTD 


WE  CA 


SOLVE  YOUR  STOCK  PROBLEMS 


AIRSTRIP  -WATERPROOF 


77;;/  I  iWJ 


Stockists  of  Toiletries,  Pharmaceuticals,  Fragrances, 
Household  &  Fancy  Goods 


THREE 


PEARS 


A  WINNING  COMBINATION  FOR  BETTER  PROFIT 


Station  Road 
Rowley  Regis,  Warley 
West  Midlands  B65  OJY. 
Tel:  021-559-5351/2  Fax:  021-559-5353 


-  BRANCHES  AT  - 

Phoenix  Road 
Neachells  Lane 
Wednesfield,  Staffs. 
Tel:  W/ton.  733130  Fax:  WAon.  722086 


Duddeston  Mill  Trading  Estate 
Duddeston  Mil,  Saltley 
Birmingham. 
Tel:  021-359-7948  Fax:  021-359-8257 


